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brand  of  Methyldopa  BP 


250mgx 250 tablets:  £3.90 
250m g  x  500  tablets:  £7.60 


Retcin 


brand  of  Erythromycin  BP 


250mgx  100 tablets:  £2.90 


Chloractil 


25m g  x  500  tablets :  £1 .1 5 
50mg  x  500 tablets:  £2.20 
100mgx  500  tablets:  £4.10 


brand  of  Chlorpromazine  BP 


Chlordiazepoxide DDSA 

5mg  x  100tablets:  60p.5mg  x  100capsules:60p 
10mg  x  100  tablets :  75p.  10mg  x  100  capsules :  80p 


Order  from  your  wholesaler 

or  from  DDSA 

and  we  will  invoice  through  your  wholesaler  if  you  wish. 

telephone  (reverse  charges) 

01-373  7884 

310  Old  Brompton  Rd  London  SW5 
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Labels  are  marked  clearly 
and  positively.  They  carry 
your  own  name  at  no  extra 
cost  and  cannot  be  fraudu- 
lently re-applied. 


Joth  NOR  models  have  dial-set  wheels  that  are  very 
simple  but  positive  to  set.  They  are  clearly  marked 
and  click  naturally  into  correct  register. 


i  ONLY  £15.50  L 

\       for  the  complete  tool  j 

!    PLUS  10,000 
L  LABELS  FREE  J 

■    This  special  offer  applies  to  all  orders  received,  * 
before  28th  February  1972 
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he  facts  that  affect  your  figures 


The  efficiency  of  your  price  marking  can  have  a  crucfej 
f  your  operation.  Surveys  have  shown  that  illegibffi 
hen  they  are  marked  by  hand.  This  meaij 
ustomers.  It  means  confusion  all  roui^^ 

There  is  a  wide  range  of  marking  ^  ^  P^JT  ^qX^^°X  fJ^C^ 


eck  of  a  lot  of  money  -  especially  if  y 
Surely  it  is  sensible  to  ratio 


conomically. 


naM 

\  new  marking\ 
system  from 

NORPRINT 

The  new  NOR  marking  system  lets  you  do 
ist  this.  It  can  be  used  everywhere  in  your  store 
iving  consistently  legible  marking  on  every  type 
f  product. 

Each  label  can  carry  your  own  name  -  at  no 
xtra  cost  -  and  the  labels  are  fraudproof  -  they 
annot  be  re-applied  to  more  expensive  goods. 

Different  adhesive  strengths  are  available  to 


■H 

MARKING  SYSTEM 


s 

arking 


0o° 


^  ftnts  five  characters  in 
W^OR  7  which  prints  seven 
c%     ^^^tnedium  type.  The  NOR  7  gives  you 

tHp^aed  facility  of  simple,  inbuilt  stock  control 
code  if  you  need  it. 

Both  tools  are  made  from  tough,  break- 
resistant  thermoplastic,  are  positive  and  easy  to 
set  and  are  loaded  with  1,500  labels. 

Each  tool  costs  only  £15.50,  and  with  all 
orders  received  before  28th  February  1972  ,  we 
will  start  you  off  with  a  free  stock  of  10,000  labels. 

Find  out  how  a  NOR  system  can  help  build 
the  profitability  of  your  store.  Post  the  coupon 
now  for  full  information.  Send  an  unstamped 
envelope  addressed  to:-  Norprint  Ltd., 
FREEPOST,  Dovercourt,  Essex,  CO  12  1  BR 


rSend  an  unstamped  envelope  addressed  to  :- 
NORPRINT  LTD.  FREEPOST,  Dovercourt, 
Essex,  CO12  iBR 


I 
I 
I 


/  am  interested  in  a  demonstration  of  the  NOR 
Marking  System.  Please  contact  me  to  arrange  a 
convenient  time. 
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Company  

Address 
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BIG  BEMAX  BONUS  15p 
PER  CASE!  PLUS  HAND- 
PICKED  CONSUMER  CfFER 


Here's  the  offer: 
Two  handsome,  hand-made^ 
cereal  bowls  for  75p,  plus  a  Bemax  packet 
top.  In  top-quality  pottery,  made  by  the 
craftsmen  of  Iden  Pottery,  Rye,  Sussex,  they  are 
especially  designed  to  appeal  to  back-to-nature  Bemax 
buyers.  Make  sure  you  stock  up  in  time. 
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16|pc  claimed 
for  hospital 
pharmacists 

A  salary  claim  of  161  per  cent  has  been  put  to  the  manage- 
ment side  of  the  Pharmaceutical  Whitley  Council,  Com- 
mittee C,  on  behalf  of  hospital  pharmacists. 
The  claim  is  made  up  of  a 


5  per  cent  increase  to  "correct" 
the  award  made  in  1971,  and 
111  per  cent  in  respect  of 
1972. 

In  their  claim — uncharac- 
teristically made  public  at  the 
time  of  submission — the  stalf 
side  point  out  that  while  the 
Department  of  Health  awarded 
their  own  departmental  phar- 
macists 91  per  cent  in  1971, 
they  olfered  only  71  per  cent 
to  hospital  pharmacists,  tied 
to  an  acceptance  of  "com- 
pletely inadequate  salaries  for 
the  Noel  Hall  grades". 

"Management  could  not 
have  failed  to  have  noticed 
the  bitter  dissatisfaction  with 
which  hospital  pharmacists 
received  the  last  award,"  say 
the  staff  side.  They  add  that 
the  management  side  now  has 
the  opportunity  to  demonstrate 
its  concern  that  the  service 
should  be  staffed  by  pharma- 
cists able  to  offer  the  quality 
of  service  to  which  the  patient 
is  entitled,  who  feel  that  their 
services  are  being  adequately 
rewarded,  and  whose  career 
prospects  are  sufficiently  attrac- 
tive to  keep  them  in  the  ser- 
vice. 

The  first  part  of  the  claim 
is  8  per  cent  on  all  allowances 
held,  ft  is  pointed  out  that 
existing  grading  will  operate 
for  some  time  while  restruc- 
turing of  the  service  is  in 
progress — yet  the  last  salary 
of  8  per  cent  did  not  include 
the  allowances.  The  claim  sub- 
mits that  allowances  are  an 
essential  part  of  the  salary 
system  and  should  be  subject 
to  the  same  adjustments  as 
salary. 

"  Every  pharmacist  holding 
an  allowance  is  8  per  cent 
deficient  on  the  last  award  for 
the  whole  of  the  year  1971 
to  1972.  This  must  be  re- 
medied before  the  new  claim 
or  award  as  considered  or 
made." 

The  second  part  of  the  claim 
is  for  5  per  cent  on  all  salaries 
and  allowances  to  correct  the 
last  award.  The  staff  side 
quote  from  earnings-  and  cost- 
of-living  surveys  to  support 
their  case — the  Department  of 
Employment   earnings  survey. 


for  example,  shows  the  average 
rise  in  salaries  and  wages  to 
have  been  131  per  cent.  The 
5  per  cent  claim  is  therefore 
to  bring  the  8  per  cent  award 
of  last  year  to  this  level  and 
to  restore  the  hospital  pharma- 
cist's relative  position. 

The  claim's  third  part  is  for 
1 1 1  per  cent  on  all  new  salaries, 
allowances  and  new  Noel  Hall 
scales,  including  part-time 
locum  rates  and  clinic  fees,  to 
operate  from  March  1,  1972. 
This  is  based  on  a  prediction 
of  the  rate  of  wage  inflation 
during  the  year. 

A  claim  is  also  being  made 
for  improvements  in  the  annual 
leave. 

A  new  grade 

Changes  in  the  Noel  Hall 
assimilation  terms  are  pro- 
posed, with  the  creation  of  a 
new  "senior"  grade  between 
the  "principal"  and  "staff" 
levels,  "thus  providing  some 
measure  of  flexibility  in  assimi- 
lating chief  pharmacists  who 
are  not  area  or  principal  phar- 
macists, deputy  chief  pharma- 
cists and  pharmacists  in 
specialised  posts." 

Overall  effect  of  the  full 
claim  would  be  to  giVe  the 
existing  pharmacist  grade 
£l,667-£2,094  and  a  chief  phar- 
macist V  £2,583-£3,600. 

The  top  Noel  Hall  grade  of 
regional  pharmacist  would 
receive  £4,951 -£5,650. 

'Pyramid  selling' 
case  adjourned 

Koscot  Interplanetary  (UK) 
Ltd,  and  its  associated  Swiss 
company,  Koscot  AG,  have  a 
complete  answer  to  allegations 
of  "pyramid  selling"  against 
them,  their  counsel  declared 
in  the  High  Court  on  Monday. 

Petitions  by  the  Depart- 
ment of  Trade  and  Industry 
for  the  compulsory  winding-up 
of  the  companies  were  ad- 
journed for  three  weeks  for 
more  evidence  to  be  put  in. 

The  company  claims  to  be 
engaged  in  the  business  of 
selling  cosmetics  by  means  of 
a  scheme  under  which  mem- 
bers of  the  public  buy  fran- 
chises and  sell  rights  to  other 


A  calendar  produced  for  overseas  companies  of  Glaxo  Group 
Ltd  has  been  judged  the  best  pictorial  entry  in  this  year's 
National  Business  Calendar  Awards  competition  sponsored  by 
the  British  Federation  of  Master  Printers  and  the  London  Col- 
lege of  Printing.  Members  of  the  award-winning  design  team 
are  shown  above 


people.  The  Department  con- 
tends that  the  system  is  in 
the  nature  of  a  "chain  letter" 
and  alleges  fraud. 

Mr  Peter  Miliett,  for  the 
Department,  told  Mr  Justice 
Megarry  that  as  a  result  of 
publicity  of  the  case  further 
evidence  had  been  made  avail- 
able to  the  Department.  "Some 
of  the  English  company's  own 
franchise  holders  have  come 
forward  and  are  willing  to 
assist  the  Secretary  of  State," 
he  added. 

Mr  Joseph  Ricardo,  for  the 
companies,  said  they  needed 
time  to  answer  the  Depart- 
ment's evidence. 

The  Koscot  companies' 
registered  offices  are  in  Land- 
mere  Lane,  Ruddington,  Notts. 

Beecham  restate 
their  rpm  policy 

Beecham  Products  are  this 
week  reaffirming  their  policy 
of  upholding  the  maintained 
prices  of  proprietary  medicines. 

Advertisements  are  appear- 
ing in  both  chemist  and  gro- 
cery trade  weeklies  (see  p282) 
in  which  the  company  list 
three  successful  actions  taken 
in  the  High  Court  in  defence 
of  the  policy. 

Beecham  say  they  will  refuse 
to  supply  any  trader  who  will 
not  give  an  undertaking  to 
maintain  the  retail  prices  of 
their  proprietary  medicines. 

New  medicines 
exempt  PT 

The  Purchase  Tax  (No  1)  Dir- 
ection 1972  operative  from 
February  18  temporarily  ex- 
empts further  medicines  from 
purchase  tax.  The  effect  of  the 
Direction  is  to  make  the  fol- 


lowing additions  to  the  entries 
in  the  schedule  to  the  Purchase 
Tax  (No  5)  Order  1971. 

To  Head  II  of  the  Schedule 
are  added,  benorylate  (Benoral 
is  a  proprietary);  Cyclofenil; 
Guaiphenesin  mixed  with  ephe- 
drine  hydrochloride,  diprophyl- 
line  and  phenobarbitone  (Ted- 
ral  linctus);  Hexamine  hippur- 
ate  (Hiprex);  Flumethasone 
mixed  with  dimethylsulphox- 
ide,  prepared  for  veterinary  use. 

The  entry  relating  to  "degly- 
cyrrhizinised  block  liquorice — 
frangula  bark"  is  extended  to 
read:  deglycyrrhizinised  block 
liquorice  (containing  not  more 
than  3  per  cent  glycyrrhizinic 
acid)  whether  or  not  mixed 
with  bismuth  subnitrate,  alu- 
minium hydroxide  gel,  light 
magnesium  carbonate,  sodium 
bicarbonate  and  powdered 
frangula  bark. 

Funeral  of 
O.  H.  Waller 

Pharmacists  from  many  bran- 
ches of  the  profession  joined 
the  family  and  friends  of  the 
late  Mr.  O.  H.  Waller,  former 
Editor  of  C&D,  for  the  com- 
mittal service  at  Enfield  cre- 
matorium on  February  18. 

Among  the  large  number  of 
floral  tributes  were  wreaths 
from  the  Pharmaceutical  So- 
cieties of  Great  Britain,  Ire- 
land and  Northern  Ireland. 

The  Editor  has  received 
further  letters  of  appreciation, 
but  pressure  on  space  during 
the  present  power  emergency 
prohibits  their  publication. 

Mrs  Waller  thanks  all  those 
who  have  written  to  her  per- 
sonally— too  many,  she  regrets, 
for  individual  replies  at  this 
time. 
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Hexachlorophane: 
Society's  advice 
to  pharmacists 

Pharmacists  were  this  week  advised  to  segregate  those  baby 
products  known  to  contain  hexachlorophane  and  not  to 
supply  them  unless  satisfied  that  they  were  being  used  on 
medical  advice. 
The  suggestion  from  the  Phar- 
maceutical Society  followed  a 
Government   decision   on  the 
use   of   hexachlorophane  for 
infants.  Members  should  inter- 
pret the  decision  as  applying 
to  all  baby  products  known 
to  contain  the  substance,  said 
the  Society,   whether  or  not 
they  had  been  recommended 
by  the  manufacturers   for  a 
medicinal  purpose. 

The  Society  also  stresses  the 
desirability  of  adults  seeking 
advice  from  their  doctors  be- 
fore using  medicinal  prepara- 
tions that  contain  hexachloro- 
phane (including  medicinal 
soaps)  for  their  own  total  body 
bathing  or  widespread  appli- 
cation to  the  skin.  This  should 
be  drawn  to  the  attention  of 
customers  buying  such  pro- 
ducts, adds  the  Society. 

Sir  Keith  Joseph,  Secretary 
of  State  for  Social  Services, 
announced  in  the  Commons  on 
February  18  that  he  had 
accepted  a  recommendation  by 
the  Committee  on  Safety  of 
Medicines  that  the  co-opera- 
tion of  the  industry  should  be 
sought  to  ensure  that  products 
containing  hexachlorophane 
for  medicinal  use  on  infants 
such  as  talcs,  powders,  creams, 
lotions  and  emulsions,  should 
only  be  recommended  for  use 
on  medical  advice. 

The  Committee  also  recom- 
mended that  hexachlorophane 
soaps  intended  for  medicinal 
use  should  carry  a  cautionary 
notice  on  their  wrappers,  that 
sale  of  those  products  should 
be  restricted  to  pharmacies, 
and  that  they  should  not  be 
advertised  to  the  public. 

The  Committee  described 
hexachlorophane  as  a  long- 
established  antibacterial  agent, 
"less  liable  to  cause  skin  irrita- 
tion and  sensitisation  than 
some  other  agents". 

Reference  was  made  to 
American  studies  published 
here  (Lancet  1971,  2,  296), 
which  reported  high  doses  of 
the  substance  as  being  neuro- 
logically  toxic  to  rats.  The 
authors  provided  evidence  of 
percutaneous  absorption  in 
babies  washed  with  hexachloro- 
phane solution  and  recommen- 
ded rinsing  after  application. 


The  highest  blood  concentra- 
tion they  found  (0646ppm), 
was  two  thirds  the  blood  con- 
centration found  to  induce 
toxic  signs  in  rat«. 

Givaudan  and  Co,  manufac- 
turers of  the  substance,  have 
commented  that  the  Commit- 
tee had  emphasised  that  it  had 
no  evidence  that  widespread 
use  of  hexachlorophane  pre- 
parations during  the  past  22 
years  had  been  harmful  to 
human  adults  or  infants,  and 
that  it  recognised  the  difficulty 
of  relating  animal  studies  to 
humans. 

"We  know  that  one  of  the 
objectives  of  the  Committee 
on  Safety  of  Medicines  was 
to  allay  unjustified  public 
alarm,  and  it  would  be  very 
unfortunate  if  difficulties  en- 
countered by  retail  pharma- 
cists in  applying  the  recom- 
mendations detracted  from 
their  intention,"  the  company 
stated. 

In  America  a  recent  sharp 
rise  in  staphylococcal  infections 
in  hospital  nurseries  following 
a  previous  ban  on  hexachloro- 
phane has  caused  the  Food 
and  Drug  Administration  to 
reinstitute  "with  great  care" 
bathing  with  the  substance,  ii 
is  reported. 

□  S.  Maw  Son  &  Sons 
announced  on  Monday  that 
they  will  be  reformulating 
products  which  contain  small 
amounts  of  hexachlorophane. 
They  advise  pharmacists  to  put 
relevant  products  aside  prior 
to  replacement  by  sales  re- 
presentatives or  further  in- 
structions from  the  company. 

Woodwards  point  out  that 
no  item  in  their  baby  range 
contains  hexachlorophane.  Jh 

fir 

Infection  traced 
in  pharmacy 

An  unidentified  Pseudomonad 
gave  rise  to  infections  in  a 
number  of  patients  at  St 
Thomas's  Hospital,  London, 
before  Christmas.  Bacteria  of 
the  same  type  were  later 
isolated  from  the  pharmacy's 
special  water  supply. 

The  infection  was  controlled 
within  a  few  hours,  but  one 
infected  patient  later  died.  His 


Mr  E.  Sallis  jun,  chairman  of  E.  Sallis  Ltd,  surgical  manufac- 
turers (left)  presenting  candelabra  on  behalf  of  the  company 
to  Mr  J.  Sallis  and  Mr  T.  E.  Smith  to  mark  their  retirement.  Mr 
J.  Sallis  was  managing  director  and  had  52  years  service  while 
Mr  Smith  (sales  director)  had  30  years.  Messrs  R.  Sallis  and 
A.  F.  Sallis  have  been  appointed  joint  managing  directors 


death  was  reported  to  the 
coroner  and  was  attributed  to 
congestive  cardiac  failure.  The 
infection  was  a  post-operative 
complication  following  heart 
surgery  for  a  long-standing 
heart  disease. 

As  soon  as  the  organism  was 
isolated,  stocks  of  the  sterile 
products  were  withdrawn  and 
alternative  supplies  are  being 
bought  in  until  the  source  of 
the  infection  can  be  eliminated. 

The  contamination  appears 
to  have  involved  the  final  dis- 
tilled-water  cooling  rinse  in  the 
autoclaving  process  which  has 
affected  closures  during  injec- 
tion fluid  production.  No 
further  cases  of  infection  have 
arisen  since  the  action  was 
taken. 

Alterations  are  in  progress. 

Saccharin 
and  cancer 

Because  of  the  "incredibly  high 
amounts"  of  saccharin  adminis- 
tered in  certain  experiments,  the 
fact  that  cancer  may  or  may  not 
be  produced  in  test  animals  is 
of  no  practical  significance.  ' 

That  was  a  comment  madg 
to  C&D  by  Professor 
Yudkin,  Professor  of  Nutrition, 
at  Queen  Elizabeth  College, 
London,  following  the  recent 
pronouncements  from  America 
(C&D,  February  5,  pi 50),  on 
a  possible  ban  on  the  sub- 
stance. 

Professor  Yudkin  qualified 
his  remark  by  saying  that  the 
situation  was  different  in 
America  because  of  part  of  the 
Food  and  Drug  Administra- 
tion's regulations  known  as 
the  Delaney  clause.  Under  its 
terms  no  food  additive  is 
allowed  to  be  marketed  if, 
when  ingested  by  man  or  any 


animal,  or  on  the  basis  of 
"appropriate"  laboratory  tests, 
it  is  found  to  induce  cancer. 
The  clause  applies  to  ingestion 
of  any  amount  of  a  substance 
by  any  animal. 

The  FDA  move  follows  ex- 
periments in  which  the  diet  of 
rats  contained  five  per  cent 
saccharin  for  two  years.  A 
comparable  human  dosage  for 
a  70kg  adult  would  equal  175g 
per  day  for  a  lifetime  accord- 
ing to  an  FDA  estimate. 

Mr  Anthony  Stodart,  Par- 
liamentary secretary  to  the 
Department  of  Agriculture 
Fisheries  and  Food,  stated 
last  week  that  FDA  comments 
referred  only  to  the  prelimin- 
ary results  of  one  of  a  num- 
ber of  studies  about  the  safety 
of  saccharin.  When  all  the 
relevant  results  were  available 
(they  are  expected  within  a 
few  days)  an  informed  assess- 
ment can  be  made.  A  Depart- 
ment spokesman  said  to  C&D 
that  no  action  is  proposed  at 
this  time  because  the  evidence 
presented  was  so  slight. 

The  work  that  has  created 
the  present  situation  is  funded 
by  the  Sugar  Research  Foun- 
dation, a  sugar  industry  group ^ 
and    is   being   carried   out  at  i 
^the   University   of  Wisconsin. 

On^Kidsman'  ^ 
for  health 

The  Government  is  to  appoint 
a  Health  Service  commissioner, 
the  Secretary  for  Social  Ser- 
vices told  the  Commons  on 
Tuesday.  The  "Ombudsman" 
will  correct  "injustice  arising 
out  of  maladministration"  but 
will  act  only  when  existing 
procedures  have  failed. 


i 
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Topical  reflections 
by  Xrayser 


Mr  Allan  S.  Rae,  at  present 
head  of  the  regional  organisa- 
tion of  CIBA-Geigy  Ltd  in 
Switzerland,  is  to  head  CIBA- 
Geigy  (UK)  Ltd  and  Ilford 
Ltd  later  this  year.  He  will  suc- 
ceed Lord  Harvey  who  will 
continue  on  the  main  board  in 
Basle,  After  retiring  as  execu- 
tive chairman  in  the  UK  he  will 
act'  as  adviser  and  consultant 
to  Mr  Rae. 

Mr  Rae  is  already  a  member 
of  the  board  of  the  British 
companies  and  although  his 
new  appointment  means  that 
he  will  be  based  in  London  he 
will  still  be  one  of  the  ten  top 
management  executives  of  the 
Swiss  company. 

Deaths 

Barlow:  Suddenly,  on  February 
10,  John  Philip  Barlow,  MPS, 
89  Havant  Road,  Cosham, 
Hants,  aged  53. 

Mr  J.  C.  Bloomfield  writes: 
For  18  years  John  Barlow 
served  on  the  Portsmouth  Phar- 
maceutical Committee,  and  at- 
tended many  contractor  con- 
ferences as  a  delegate  on  behalf 
of  his  local  colleagues.  He  had 
a  warm  regard  and  affection 
for  the  Portsmouth  Chemists' 
Association  and  he  kept  its  con- 
stitution alive  by  convening 
dinner  meetings  and  organising 
its  agendas. 

He  was  the  undisputed  leader 
of  pharmaceutical  organisation 
at  Cosham,  and  could  always 
be  relied  upon  to  sort  out  prob- 
lems affecting  contractors  in  his 
area.  Apart  from  pharmacy 
John  was  a  keen  rotarian  and  a 
founder  member  of  the  Cosham 
club.  He  truly  lived  out  the 
ideals  of  the  movement  "ser- 
vice before  self",  and  many  can 
testify  to  his  kindness  and 
generosity. 


mm  


I  he  DDD  Co  Ltd  have 
appointed  Mr  R.  F.  Allan  their 
Scottish  area  representative. 
Rapidol  Ltd  have  appointed 
Mr  C.  R.  J.  Beech  Midland 
area  representative  for  War- 
wickshire, Worcestershire,  S 
Staffordshire,  Herefordshire 
and  Northamptonshire. 
Pharmaceutical  Specialities 
(May  &  Baker)  Ltd  have 
appointed  the  following  repre- 
sentatives:  Mr  M.  F.  Phillips 


MPS  for  Sussex,  Mr  W.  Steele, 
Oxfordshire  and  Buckingham- 
shire and  Mr  R.  G.  Syme 
MPS  (NZ),  for  part  of 
Middlesex  and  South  Hertford- 
shire. 

Johnson  &  Johnson  Interna- 
tional: Mr  Leonard  Bailey, 
FPS,  FBIST,  formerly  manag- 
ing director  of  Ethicon  Ltd, 
has  been  appointed  vice- 
president. 

Ethicon  Ltd:  Mr  A.  Lindsay 
Stewart,  CA,  formerly  general 
manager  responsible  for  opera- 
tions and  marketing,  has  been 
appointed  managing  director. 
A.  H.  Robins  Co  Ltd:  Mr  R. 
Berman  has  been  appointed 
pharmaceutical  sales  executive 
with  responsibilities  for  the 
development  of  the  range  of 
o-t-c  products,  which  include 
Chap-Stick,  Shap-ans,  Dimo- 
tapp  LA  6's  and  Allbee  with 
C  15's. 

Cyanamid    of    Great  Britain 

Ltd  have  appointed  Mr  John  S. 
Warden  manager  of  their 
Davis  &  Geek  department.  Mr 
Warden  succeeds  Mr  H.  R. 
Laverty  who  is  being  re- 
assigned to  Cyanamid  Inter- 
national as  area  marketing 
manager  of  surgical  products. 

Business  briefly 

James    North    &    Sons  Ltd 

advised  shareholders  last  week 
to  take  no  action  on  a  £6-5m 
bid  from  Siebe  Gorman  Hold- 
ings Ltd. 

Alo  Cosmetics  Ltd  has  been 
acquired  by  Radcliffe  Holdings 
Ltd,  which  is  part  of  the  £30m 
Hutchison  International  Ltd 
trading  organisation. 
Mr  F.  R.  Trimble.  MPS,  has 
acquired  the  pharmacy  of 
Robert  S.  Leslie,  MPS,  322 
Dumbarton  Road,  Glasgow  Wl 
and  will  commence  trading  on 
his  own  account  from  February 
29.  Correspondence  for  Mr 
Leslie  to  9  Chisholm  Street, 
Glasgow  Gl  5HA. 
G.  Dudley  Smith  Ltd,  formerly 
of  Ilchester  Pharmacy,  31  High 
Street,  Ilchester,  Yeovil,  Somer- 
set, have  transferred  their  regis- 
tered office  to  Newbury  Phar- 
macy, Gillingham,  Dorset,  to 
where  all  communications 
should  be  directed.  Ilchester 
Pharmacy  is  now  owned  by 
Mrs  G.  G.  Nielsen,  MPS. 
Macarthys  Pharmaceuticals 
Ltd  are  recommending  the 
capitalisation  of  £812,582  for  a 
proposed  issue  of  a  one-for- 
one-scrip  issue  and  an  appro- 
priate increase  in  the  author- 
ised share  capital.  Notice  of 
an  extraordinary  meeting  is 
given  for  March  9  at  11  am  to 
put  a  resolution  to  that  effect. 


Tribute 


I  was  impressed,  but  not  surprised,  by  the  many  expressions 
of  appreciation  of  Owen  H.  Waller — of  the  man  and  his 
work — and  I  should  like  to  be  associated  with  all  that  has 
been  written  and,  at  the  same  time,  to  pay  a  personal 
tribute.  That  he  was  at  the  top  in  his  profession  was  evident 
from  the  style  and  presentation  of  the  "  copy  ".  That  he 
was  thoroughly  conversant  with  every  facet  of  the  pharma- 
ceutical scene  could  be  sensed  from  the  subject  matter  of 
the  leading  articles  over  the  years,  in  which  clarity  of  expres- 
sion and  forthrightness  were  so  combined  as  to  influence 
pharmaceutical  thought  and  action. 

Yet  he  would  have  been  the  last  to  claim  that  he  had 
any  such  influence,  for  one  of  his  most  striking  charac- 
teristics was  his  innate  modesty.  He  made  many  friends 
and,  what  is  more,  he  kept  them.  He  had  no  need  of  the 
injunction  of  Dr  Johnson  regarding  the  need  for  effort  to 
keep  one's  friendships  in  good  repair.  And  it  was  that  wide 
circle  of  friends,  together  with  his  persuasive  manner,  which 
enabled  him  to  provide  his  readers  with  expert  features  on 
a  wide  variety  of  subjects,  nowhere  more  evident  than  in 
the  long  series  of  Annual  Special  Issues  in  which  he  took 
such  pride.  They  remain  a  lasting  tribute  to  his  skills  and 
his  very  considerable  erudition. 

He  possessed,  in  good  measure,  the  all-important  virtue  of 
being  a  good  listener,  and  his  sense  of  humour  and  twinkling 
eye  will  be  remembered  by  all  who  knew  him.  Although 
officially  retired,  his  wide  interests  and  his  abundant  energy 
gave  the  hope  that  he  would  continue  to  delight  us  for  years 
to  come.  His  passing  is  premature. 

Product  dating 

The  reference  to  the  dating  of  products  draws  attention  to 
a  growing  problem.  In  the  case  quoted,  the  tins  of  baby 
food  concerned  bore  a  code  marking  which  referred  to  the 
date  of  manufacture,  and  there  was  no  question  of  an 
expiry  date.  That  it  should  be  necessary  to  break  the  manu- 
facturer's code  for  the  retailer's  information  suggests  that 
the  matter  has  hitherto  been  considered  as  affecting  only  the 
manufacturer. 

The  whole  question  of  dating,  particularly  that  of  expiry, 
provides  problems  which  could,  I  feel,  be  solved  by  more 
prominent  marking  in  many  cases.  It  is  disconcerting  to 
discover  that  the  all-important  date  is  on  the  bottom  of  a 
packet  and  that  no  intimation  anywhere  directs  the  retailer 
or  the  purchaser  to  examine  the  base  for  such  information. 

The  same  difficulty  exists  with  some  of  the  proprietaries 
issued  on  prescription.  It  is  obvious,  for  example,  that  oint- 
ments containing  antibiotics  have  a  limited  life,  but  in  some 
cases  only  the  closest  examination  discloses  that  the  date 
is  simply  indented  on  the  end  of  the  packet  and  is  practically 
undetectable  in  certain  lighting.  It  should  be  clearly  and 
boldly  marked  in  a  contrasting  colour. 

VAT 

The  patience  and  perseverance  displayed  by  Mr  J.  Wright, 
director,  National  Pharmaceutical  Union,  in  his  dealings 
with  the  Chancellor  are  admirable,  and  there  seems  to  be 
no  course  open  other  than  to  continue  the  fight,  discourag- 
ing as  the  results  have  been  to  date.  I  think  Mr  Wright  is 
correct  in  his  assumption  that  the  matter  is  political,  and 
the  suspicion  grows  that  the  decision  will  be  a  dictated  one. 


Dymo  introduce 
Europe's  most  widely  used  system  of  Impact 
Labellers. 

Meto  is  its  name. 

The  Meto  system  can  be  used  by  anyone  on 
any  kind  of  merchandise. 

On  3  objects  or  103.  (Cello  wrapped  or 
otherwise)  It  is  far  quicker  than  pricing  by  pen. 
Far  more  reliable  than  any  other  hand  labeller. 

And  is  beautifully  simple  to  use. 
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Unit  dosage  for 
oral  liquids 

A  unit  dose  pack  for  oral  liquids  was  described  recently  in  an 
advertisement  appearing  in  the  American  Journal  of  Hospital 
Pharmacy. 


Produced  in  two  sizes  (for 
doses  of  5— ll'25mls  and  15- 
30mls)  the  pack  is  a  shallow 
aluminium  cup  with  a  peel-back 
lid,  on  which  the  medicine  label 
is  printed. 

The  walls  of  the  cup  are 
white  on  the  outside  and  have 
a  "drug  compatible  internal 
coating  ". 

Offered  as  an  improved 
method  of  taking  oral  liquids 
the  manufacturers  claim  that 
medicines  can  be  administered 
at  less  cost  than  by  conven- 
tional methods. 

The  packs  are  trademarked 
The  Patient  Cup  and  are  pro- 
duced by  Philip  Roxane  Labor- 
atories Inc,  Columbus,  Ohio. 

Franco- British 
scholarship 

The  Franco-British  Pharmaceu- 
tical Commission's  1972  scholar- 
ship in  France  will  take  a  new 
form,  and  will  be  similar  to 
that  successfully  organised  for 
French  graduates  visiting  Britain 
during  the  past  few  years. 

The  award,  for  which  appli- 
cations can  be  made  by  phar- 
macists who  have  recently  grad- 
uated, will  provide  a  three- 
month  period  of  experience  in 
pharmaceutical  practice  com- 
mencing, if  possible,  on  Sep- 
tember 18. 

The  major  proportion  of  the 
time  will  be  spent  in  the 
Pharmacie  Centrale  des  Hopi- 
taux  de  Paris,  an  organisation 
concerned  with  the  manufacture 
of  pharmaceutical  preparations 
for  use  in  Paris  hospitals. 

There  will  also  be  an  oppor- 
tunity to  attend  lectures  with 
fifth  year,  industrial  option, 
students  at  the  Faculte  de  Phar- 
macie de  Paris.  In  addition, 
arrangements  can  be  made  for 
visits  to  general  practice  phar- 
macies and  wholesale  distribu- 
tors if  the  graduate  so  wishes. 

The  award  covers  travel  and 
accommodation  costs  together 
with  a  reasonable  subsistence 
allowance.  Applicants  must 
have  a  good  working  knowledge 
of  the  French  language.  Re- 
quests for  application  forms 
should  be  sent,  before  March  1. 
to  The  secretary,  Franco-British 
Pharmaceutical  Commission,  17 
Bloomsbury  Square,  London 
WC1A  2NN. 


Dealing  with 
Bedfordshire's 
drug  addicts 

Bedfordshire  now  has  more 
than  2,000  drug  takers  aged 
between  14  and  24  years,  yet 
five  years  ago  it  had  none,  the 
local  Branch  of  the  Pharma- 
ceutical Society  was  told  last 
month. 

Detective  Constable  Beck  of 
the  county's  C1D,  said  that 
many  young  people  came  into 
contact  with  drug  taking  as  part 
of  growing  up — for  example,  in 
discotheques — but  drifted  away 
from  it  unscathed.  The  ap- 
proach of  the  Bedford  CID  was 
to  advise,  and  to  use  the  courts. 

Although  heroin  was  the 
main  troublemaker,  cannabis, 
amphetamines  and  LSD  were 
also  being  used.  Heroin  had 
been  found  mixed  with  Ajax 
scouring  powder  and  being  sold 
at  I  grain  of  heroin  for  £2. 
Pushers  made  £100  a  week  out 
of  £30-£40  heroin  obtained 
from  London.  Chief  sources  of 
supply  were  wholesalers  in 
Cambridge,  Birmingham  and 
London,  pharmacy  break-ins 
and  stolen  prescriptions  forms. 

Other  means  of  obtaining 
"kicks"  the  police  had  dis- 
covered included  the  inhalation 
of  Evostick  vapour,  five  aspirins 
by  intravenous  injection  and  a 
hallucinogenic  smoking  mixture 
made  from  banana  skins. 

Mr  Beck  concluded  with  the 
disturbing  thought  that  the 
present  day  drug  problems 
would  produce  a  relatively  large 
number  of  young  "tramps"  in  a 
few  years  time.  But,  the  best 
advice  was  for  parents  to  bring 
up  their  children  to  respect 
themselves  and  others. 

Pharmacy  at  the 
RSH  congress 

Pharmacy  and  the  new  health 
services  will  be  the  subject  of 
papers  to  be  given  at  the  Royal 
Society  of  Health's  annual  con- 
gress at  Eastbourne,  April 
24-28. 

The  special  pharmaceutical 
session  on  April  26  will  include 
papers  by  Mr  Norman  Fowler 
MP  on  "The  efficient  co-ordin- 
ation of  all  aspects  of  the 
pharmaceutical  service",  Mr 
J.  A.  Baker,  group  chief  phar- 


One  of  three  chemist  winners  of  a  recent  Syntex-sponsored  com- 
petition is  Mr  P.  Littman  (right)  of  Martin  Chemists,  London,  NW6. 
His  prize:  a  trip  to  Euroshop  in  Dusseldorf 


macist,  Westminster  Hospital, 
on  "The  hospital  service"  and 
by  Mr  J.  P.  Bannerman,  chair- 
man of  the  general  practice 
sub-committee,  Council  of  the 
Pharmaceutical  Society,  on 
"The  community  service". 

Mr  W.  M.  Darling,  president 
of  the  Pharmaceutical  Society, 
will  be  in  the  chair. 

SA  chemists  told : 
curb  advertising 

The  Pharmacy  Board  in  South 
Africa  recently  said  that  it 
would  make  rules  to  force 
pharmacists  to  tone  down  their 
advertising  to  a  level  more  in 
keeping  with  "the  professional 
image."  The  Board's  main  tar- 
gets are  the  Plus  group  of 
chemists  and  the  Big  Six  group, 
which  have  adopted  forceful 
advertising  techniques  in  the 
past  few  months.  Both  organi- 
sations are  co-operative  opera- 
tions backed  by  pharmaceutical 
wholesalers.  Pharmacists,  how- 
ever, have  accused  the  Board 
of  meddling  in  their  business 
affairs. 

Mr  Julius  Israelson,  national 
chairman  of  the  Retail  Chem- 
ists' and  Druggists'  Association, 
said  the  Board  had  no  power 
over  the  way  a  man  ran  the 
business  side  of  his  pharmacy, 
as  distinct  from  the  profes- 
sional side.  "If  the  Board  tries 
to  control  our  advertising,  we 
will  go  to  court.  It  should  be  a 
very  interesting  test  case,"  he 
said.  Mr  D.  A.  Duggan,  regis- 
trar of  the  Pharmacy  Board, 
said  the  Board  has  asked  phar- 
macists to  tone  down  their  ad- 
vertising— "At  this  stage,  it  is 
only  a  request,  but  if  they  don't 
comply,  we  will  have  to  make 
rules  to  force  them  to  comply," 
he  added. 


Despite  the  Board's  threats, 
one  of  the  most  robust  adver- 
tising campaigns  yet  conducted 
by  pharmacists,  the  "Plus 
Money  Game,"  is  still  con- 
tinuing. 

Mr  Ian  Bernhardt,  general 
manager  of  Plus,  which  has 
800  member  pharmacies,  said 
the  advertising  would  continue: 
"We  must  use  every  modern 
promotional  technique  to  pro- 
ject the  difference  between 
pharmacy  and  other  retail  out- 
lets." 

Although  the  board  has  not 
given  any  precise  definition  of 
what  constitutes  unethical  or 
undignified  advertising,  it  is 
known  that  it  frowns  upon  big 
spreads  in  newspapers,  film  and 
radio  advertising,  handbills  and 
advertising  on  litter  bins. 


□  Average  weekly  sales  by 
chemists  and  photographic 
goods  dealers  in  Northern 
Ireland  were  8  per  cent  higher 
in  October  1971  than  in  the 
same  month  of  the  previous 
year. 

□  Dispo  '72,  the  International 
Exhibition  and  Conference  on 
disposables  and  nonwovens, 
due  to  be  held  at  London's 
Hotel  Russell,  March  21-23, 
has  been  cancelled,  due  to  lack 
of  support  from  the  industry. 

□  One  of  three  projects  avail- 
able to  competitors  in  the 
students'  section  of  this  year's 
Starpacks  competition  is  the 
design  of  an  after  shave  pack 
that  allows  direct  application 
of  the  product  to  the  face. 
Details  from  the  Institute  of 
Packaging,  Fountain  House, 
1A  Elm  Park,  Stanmore, 
Middlesex  HA7  4BZ. 


Every  Meto  label  is  bold  and  clear,  and  has 
its  own  built-in  security  device. 

The  labellers  themselves  are  exceptionally 
easy  to  load, dial  and  use. 

Physically, they  are  practically  brute  proof. 

So  brute  proof  we  guarantee  them  on 
a  no  questions  asked  basis  for  the  whole  of  a  year. 
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Seeds:  traditional 
profit  earners 


Many  retail  pharmacists  are  forced — or 
choose — to  diversify  their  stock  range 
beyond  the  traditional.  For  many,  the 
answer  has  been  a  "pick-up"  line  that 
brings  extra  business  from  existing  custom- 
ers while  taking  up  a  minimum  of  sales 
space — tights  or  records  are  among  the 
obvious  examples. 

Seeds  may  be  considered  among  these 
alternatives,  but  they  represent  one  that 
has  many  advantages: 

□  Not  necessarily  out  of  place  in  the 
pharmacy — in  fact  a  "traditional"  part  of 
the  stock  range  in  many  areas  of  the 
country. 

□  Small  outlay,  and  supplied  on  a  sale- 
or-return  basis,  yet  with  a  full  profit 
margin. 

□  Self-selling  from  a  small  display  space. 

□  Capable  of  development  into  a  spe- 
cialised section  which  will  bring  in  new 
customers. 

The  market 

Gardening  is  said  to  be  Britain's  number 
one  hobby,  and  the  amateur  gardener  is 
estimated  to  spend  around  £4  million  a 
year  on  packets  of  flower  and  vegetable 
seeds.  On  top  of  this  they  buy  pre-packed 
grass  seed  to  a  tune  of  some  £1  million. 

Although  the  season  for  the  mail  order 
business  starts  to  warm  up  around  Christ- 
mas, it  is  the  months  of  March,  April  and 
May  that  see  the  main  sales  through 
shops — something  like  70  per  cent  of  the 
year's  turnover  being  achieved  in  that 
period. 

Retailers  account  for  as  much  as  85 
per  cent  of  the  total  packeted  seed  mar- 
ket, the  outlets  being  gardening  shops, 
garden  centres,  hardware,  florists,  pet 
stores,  departmental  stores,  general  stores 
— and  chemists.  Although  chemists  appear 
to  have  no  more  than  four  per  cent  of  the 
market  at  the  most,  the  packeted  seed 
producers  believe  that  they  have  a  con- 
siderable potential,  particularly  if  they 
ally  their  sales  of  seed  with  specialised 
garden  products  such  as  pesticides,  herbi- 
cides and  fertilisers  which  demand  "pro- 
fessional" advice  at  point  of  sale.  Indeed, 
regionally  chemists  have  a  much  bigger 
share  of  the  market,  particularly  in  South 
Wales,  the  West  Country  and  parts  of 
the  North  where  they  may  be  regarded 
as  the  "traditional"  gardening  outlet.  To 
quote  Carters :  "Here  surely  is  a  poten- 
tial that  has  lain  dormant  for  far  too 
long  and  a  market  that  bears  serious 
consideration  in  terms  of  exploitation  and 
expansion".  Suttons  are  equally  confident 
that  chemists  can  increase  their  share  of 
the  market  considerably. 

Both  these  major  seed  suppliers  are  at 
present  courting  the  chemist  as  an  outlet. 


so  what  should  he  be  looking  for  in 
deciding  whether  or  not  to  take  up  the 
challenge? 

The  customer 

The  really  dedicated  gardener  usually 
buys  his  seeds  through  a  mail  order 
catalogue — part  of.  his  pleasure  in  the 
hobby  comes  from  making  these  decisions 
during  the  winter  evenings  when  out- 
door work  is  impossible.  However,  these 
people  represent  but  a  small  proportion 
of  those  who  would  be  prepared  to  class 
themselves  as  "gardeners";  two  further 
categories  exist — the  "interested"  who  go 
out  looking  for  seeds  in  the  spring,  and 
the  "casual"  who  buy  seeds  whilst  making 
other  purchases  because  they  see  some- 
thing they  would  like  in  their  garden. 

In  general  the  buyers  of  packeted  seeds 
seem  to  be  fairly  evenly  spread  through- 
out Great  Britain,  though  those  in  the 
Southern  counties  tend  to  buy  rather 
more  per  head  than  those  in  the  North. 
There  seems  also  to  be  very  little  influ- 
ence from  age,  sex  or  social  class. 

Advertising 

Judging  toy  previous  years,  Suttons  are 
the  biggest  advertisers  in  this  field — Media 
Expenditure  Analysis  Ltd  say  that  Sut- 
tons spent  £62,000  in  the  nine  months  up 
to  the  end  of  September  1971  against 
£10,900  for  the  next  largest  supplier 
selling  through  shops,  and  £21,200  for  all 
other  seedsmen  selling  through  shops. 
For  1972  their  plans  are  even  bigger 
including  not  only  Press  advertising  but, 
for  the  first  time,  television.  National  and 
gardening  papers  are  of  course  included 
with  full-colour  pages  in  the  schedule 
right  up  until  the  end  of  April.  The 
television  campaign  is  on  all  commercial 
stations  and  is  concentrated  in  the  three- 
week  period  preceding  Easter.  It  pro- 
motes Suttons  free  plastic  "T"  garden 
label  offer  (see  below). 

However,  during  the  1972  season  Car- 
ters will  be  mounting  their  biggest-ever 


advertising  campaign,  covering  most  of 
the  major  daily  newspapers  and  the  gar- 
dening Press.  There  will  also  be  trade 
promotions  and  a  number  of  what  are 
described  as  "novelty"  merchandising 
ideas. 

Buying  terms 

Both  Suttons  and  Carters  give  the  retailer 
a  33|  per  cent  discount  on  retail  prices. 
And  both  supply  their  seeds  on  a  sale 
or  return  basis. 

Suttons  sell  only  through  appointed 
agents.  Initial  supplies  of  200  full  colour 
pictorial  flower  and  vegetable  seed 
packets  are  sold  into  the  trade  in  the 
form  of  collections  between  November 
and  March.  All  unsold  packets  are 
returned  before  the  end  of  August  for 
crediting.  This  season  Suttons  have  offered 
eleven  different  collections  of  flower  and 
vegetable  seeds  which  are  designed  to 
suit  individual  customer's  requirements. 
However,  lawn  seed  is  sold  on  an  out- 
right basis  and  is  not  returnable. 

On  top  of  the  basic  discount  Carters 
offer  "additional  incentive  discount  for 
high  sales,  brand  loyalty  and  prompt  pay- 
ment"; if  the  quantity  returned  at  the 
end  of  the  season  is  low,  yet  another  pay- 
ment becomes  available.  Carters  say  that 
the  retailer  would  normally  need  to  stock 
some  60  flower  and  35  vegetable 
varieties  with  10  varieties  of  peas  and 
beans. 

In  terms  of  the  number  of  packets 
stocked  the  split  between  flowers  and 
vegetables  is  approximately  fifty-fifty.  As 
a  guide  a  small  selection  will  consist  of 
approximately  350  packets — though  the 
average  will  be  nearer  1,200,  with  a  value 
of  £127.  Customers  can  make  their  own 
selection  or  buy  one  of  Carters  basic 
collections.  There  seems  to  be  no  regional 

Continued  on  p  262 


Carters  new  Rotamobile  unit.  Special 
attachments  enable  it  to  display  seeds, 
bulbs  and  sundry  items  when  in  season 


As  well  as  reducing  the  queries  and  errors 
you  get  at  a  cash  till,  the  Meto  system  can  also 
publicise  your  name,  promote  related  items, 
tell  you  how  long  they've  been  on  the  shelf, 
highlight  bargains,  and  signal  who  you  bought  from 
and  in  what  quantity  and  when. 
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Continued  from  p  260 
variation  in  the  varieties  of  seeds  pur- 
chased. 

Suttons  also  offer  what  they  call  their 
"privilege  order  system".  This  season  they 
have  distributed  950,000  full-colour 
catalogues  listing  a  range  of  over  1,150 
flower  and  vegetable  seeds,  and  agents 
can  earn  profits  on  mail  order  of  these 
seeds  to  their  customers.  No  extra  stock 
need  be  carried  and  all  the  agent  has  to 
do  is  to  put  his  stamp  on  the  order  form 
provided  and  hand  it  to  his  customer 
for  mailing  to  Suttons.  A  commission  of 
20  per  cent  is  automatically  credited  for 
all  orders  received. 

Promotion  and  display 

Both  Carters  and  Suttons  provide  a  variety 
of  display  units,  free  standing,  or  for 
counter  use  to  suit  all  types  of  outlets — ■ 
see  illustrations.  Also  available  are  such 
aids  as  window  bills,  stand  crowners,  and 
dump  bins. 

Suttons'  big  selling  peg  this  season  is 
the  gift  of  one  free  "T"  label  with  every 
packet  sold.  At  a  cost  of  lOp  for  20 
labels  the  offer  amounts  to  a  price  reduc- 
tion of  }p  on  every  packet.  Suttons 
pointed  out  that  with  most  packets  selling 
at  5p,  the  free  labels  represent  a  price 
reduction  of  10  per  cent — and  the  pro- 
motion is  costing  them  some  £30,000  in 
1972. 

Developments 

The  main  development  in  the  seed  world  j 
in  the  last  couple  of  years  has  been  the 
introduction  of  pelleted  seed.  Developed 
for  the  mechanical  handling  of  awkwardly 
shaped  seeds  in  the  horticultural  industry 
the  pelleted  seed  has  several  advantages 
for  the  amateur  gardener.  Pellets  make 
small  seeds  much  easier  to  handle  and 
sow,  less  thinning  is  needed  and  plants 
develop  better  without  the  check  caused 
by  thinning  and  transplanting.  Hardy 
annuals  can  be  sown  direct  in  patches 
for  borders  with  great  accuracy.  In  the 
vegetable  garden  the  sowing  of  pelleted 
seed  reduces  the  backaching  task  of 
thinning  out. 

Carters  are  making  the  most  of  this 
concept  by  presenting  pelleted  seeds  in  a 
transparent  plastic  bubble  mounted  on 
a  card  depicting  the  "end  product"  in 
natural  colours. 

In  1965,  Suttons  introduced  their 
"harvest  fresh  Sutton-sealed"  process  and 
packaging.  A  seed  is  at  the  peak  of 
perfection  when  it  is  harvested  and  from 
then  on  it  deteriorates  under  normal  con- 
ditions. After  harvest,  Suttons'  seeds  are 
now  kept  in  moisture-proof  stores.  Dried 
air  is  continuously  pumped  through  and 
the  effect  on  the  life  of  the  seed  and 
subsequent  vigour  of  the  sesdling  i,  said  to 
be  very  marked — "in  some  instances  it 
is  almost  miraculous". 

To  preserve  seed  in  "harvest  fresh" 
conditions,  Suttons  have  developed 
vapour  proof,  foil  laminate  packets  for 
nearly  all  their  flower  seeds  and  most 
vegetable  seeds.  These  packaging  pro- 
cesses are  recognised  by  the  Ministry  of 
Agriculture  with  a  three-year  validity 
licence,  and  Suttons  say  they  ensure  the 
garden  gets  surer  results  from  stronger, 
more  vigorous  seedlings. 


New  look  for  Vacco  flask 

Vacco  Ltd,  Grosvenor  Gardens  House, 
Grosvenor  Gardens,  London  SW1  have 
announced  that  their  Vacco  de  Luxe 
vacuum  flask  (£0-59)  has  been  improved, 
now  coming  with  a  polymer  body,  larger 
polypropylene  cup  and  new  colours  of 
strawberry,  deep  turquoise  and  bright 
orange,  each  with  contrasting  white  waist- 
band, cup  and  closure. 

Restyled  bottles  from  Charles  Perry 

Charles  Perry  have  announced  that  their 
range  of  16  Natural  Beauty  Cosmetics 
skin  and  hair  preparations  are  being  dis- 
played in  a  new  bottle  style  at  Remcon 
'72,  Royal  Lancaster  Hotel,  London  from 
March  5  to  7. 

Only  two  bottle  sizes  are  to  be  used, 
145cc  and  95ce,  with  prices  varying  from 
£0-36   to   £0-64,   depending   on  product. 

The  containers,  moulded  in  white 
opaque  PVC  with  matching  caps,  will 
be  silk  screen  printed  in  a  selection  of 
seven  colours  with  details  of  the  contents 
and  how  they  should  be  used. 

To  back  up  the  restyling,  a  new  series 
of  leaflets  and  price  lists  will  be  issued 
in  time  for  Remcon;  these  can  be  obtained 
from  the  company's  offices  at  155  Pits- 
hanger  Lane,  London  W5.  Distributors  are 
Alfonal  Ltd,  Byfleet,  Surrey. 

Top  award  for  bonded  system 

Wilkinson  Sword  Ltd's  bonded  shaving 
system  was  one  of  12  products  to  win 
Britain's  top  design  award  for  consumer 
items  this  year  from  the  Council  of  In- 
dustrial Design.  Certificates  will  be  pre- 
sented to  winning  manufacturers  by  HRH 
The  Duke  of  Edinburgh  on  May  23. 

Products  are  chosen  from  those  in  the 
Council's  index  and  those  displayed  in 
the  Design  Centre,  the  main  criteria  for 


selection  being  technical  innovation  and 
fitness  for  use. 


Speaking  about  Wilkinson's  product  a 
member  of  the  selection  committee  said 
that  they  felt  that  here  an  award  was 
being  given  to  a  completely  new  develop- 
ment. The  bonded  system  had  been 
properly  looked  at  from  a  design  and 
marketing  point  of  view.  There  ought  to 
be  more  such  British  innovations. 

The  company  are  also  now  marketing 
the  system  in  America  and  Germany 
and  plan  to  introduce  it  into  other  coun- 
tries shortly. 

Durex  leaflet  highlights  acceptance 

A  leaflet,  to  be  included  in  packs  of  all 
leading  brands  of  Durex,  is  designed  to 
give  the  consumer  added  confidence  in 
the  realiability  and  acceptability  of  the 
protectives. 

Initially,  the  leaflets  will  be  inserted  in 
Fetherlite  and  Nu-Form  and  later  will 
be  included  in  Gossamer. 

The  Durex  Family  Planning  Division, 
LR  Industries  Ltd,  North  Circular  Road, 
Chingford,  London  E4,  say  the  protective 
is  used  by  42  per  cent  of  married  couples 
who  practise  contraception,  according  to 
"Family  Intentions",  a  survey  for  the  Office 
of  Population  Census  and  Surveys. 

Purapen  G  discontinued 

Beecham  Research  Laboratories,  Brent- 
ford, Middlesex,  are  discontinuing  Pura- 
pen G  on  March  1.  Stocks  eligible  for 
credit  should  be  returned  to  RGI, 
Beecham  Ethical  Distributors,  Clarendon 
Road,  Worthing,  Sussex,  by  March  31. 


Bargain  of  the  week 


40p 


Yet  with  all  these  advantages  a  reliable 
Meto  Impact  Labeller  can  cost  as  little  as 
40p  per  week. 

For  details  of  the  way  it  can  bump  up  your 
profits  (almost  overnight!)  Phone 01-890  0961 
or  write  to  Dymo  Ltd,  Marking  Systems  Division, 
Pier  Road,  Feltham,  Middx. 
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meet 

your  open  prescriptions 

for 


METHYLDOPA 


with  Dopamet* 


DOPAMET,  250mg.  yellow  film-coated 
tablets,  in  containers  of  250  and  1,000. 


Ask  your  BERK  Representative  about 
our  very  competitive  prices  and  parcel 
discount  terms  or  write  for  further 
information. 


BBPKl    GODALMING  &  SHALFORD,  SURREY 


BERK  PHARMACEUTICALS  LIMITED 


Telephone  Godalming  4191 


*Trade  Mark 


J3857 
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Close-up  from  Gibbs 

A  national  launch  is  expected  soon  from 
Elida  Gibbs  Ltd,  Portman  Square,  Lon- 
don Wl,  for  their  new  toothpaste,  Close- 
up. 

The  launch  follows  test  marketing  that 
began  in  the  North  of  England  in  Febru- 
ary 1971  and  was  extended  to  the  Harlech 
and  Westward  regions  by  September — 
covering  25  per  cent  of  the  population. 

It  is  understood  that  Close-up  will  be 
in  direct  competition  with  Colgate  Palm- 
olive's  Colgate  brand. 

Kiku  dusting  powder 

Faberge  Inc,  Ridgeway,  Iver,  Bucks,  have 
re-presented  Kiku  dusting  powder  (£150) 
in  the  black  tower  unit.  Five  yellow  globes 
are  contained  all  in  see-through  boxes, 
with  a  sixth  stored  behind. 

The  company  has  also  introduced  a 
new  merchandiser,  the  Brut  Love  of  Life 
unit.  A  fluorescent  green,  ochre-padded 
shop-within-a-shop  display  unit.  Five  slot- 
in  shelves  show  Brut  at  its  best.  The  show- 
case is  pilfer-proof  and  protected  by  a 
clear,  sliding  door. 

Glumorin  discontinued 

FBA  Pharmaceuticals  Ltd  (Bayer  Ger- 
many), Haywards  Heath,  Sussex,  announce 
that  Glumorin  tablets  are  being  discon- 
tinued and  no  further  supplies  are  avail- 
able. Depot-Glumorin  (ampoules  of  40 
units)  will  continue  to  be  available. 


.    7  "•>'  '  ■ 

Faberge  Inc,  Ridgway,  Iver,  Bucks.  With 
24  Brut  splasher  spray  (£2  35)  merchan- 
diser. Two  free  Brut  lotions.  12  Brut  Talc 
(£1-15)  merchandiser.  One  free  Brut  Talc 
shaker. 

Macdonald  &  Taylor  Ltd,  PO  Box  6, 
Portland  Mill,  Ashton-under-Lyne,  Lanes. 
Certor  PVC  medicals.  50  300ml  bottles 
free  with  1.000  assorted  complete  with 
caps.  Coplastic  tablet  bottles.  200  16ml 
bottles  free  with  1,800  assorted  complete 
with  caps. 


ON  TV  NEXT  WEEK 


Ln  =  London;  M  =  Midland;  Lc  =  Lancashire 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east;  A  = 
Anglia;  U  =  Ulster;  We  =  Westward;  B  = 
Border;  G  =  Grampian:  E  =  Eireann;  CI  = 
Channel  Islands. 

Andrews  liver  salts:  All  except  U,  E 

Askit  powders:  Sc,  G 

Buttercup  syrup:  Lc,  Y,  NE 

Elnett  Satin:  All  except  E,  CI 

Man  size  Scotties:  All  except  E 

Milk  of  Magnesia  liquid:  All  except  U, 

New  Bristows:  All  except  E 

Protein  21:  All  areas 

Reban  treatment  shampoo:  All  except 

Signal:  All  except  E 

Sunsilk    shampoo    and    hairspray:  All 

except  E 


Rev  Ion's  spring  introductions 

Revlon  have  announced  a  range  of  cream 
Shiny  Eye  Shadows  in  a  jar  (£0-85),  which 
are  claimed  to  be  greaseless,  stainless 
and  transparent.  Coming  in  six  colours, 
Seafan  Coral,  Amberina,  Sapphirine,  Sky 
Violet,  Sea  Grape,  and  Sea  Green,  the 
shadows  should  be  applied  with  the  finger, 
but  a  brush  may  be  used  to  shade  out. 

In  addition,  there  are  four  new  colours 
in  the  Super  Sheer  Transparent  lipsticks 
(£0-65):  Seaglass  Coral,  Seaglass  Copper, 
Seaglass  Poppy  and  Seaglass  Topaz  and 
three  Luminesque  Cream  Blusher  new- 
comers (£1-40):  Copper,  Garnet  and 
Flame  (Revlon  International  Corporation, 
86  Brook  Street,  London  Wl). 

Steel  appeal 

From  Kent  come  two  new  shaving  brushes 
with  a  "spun  stainless  steel  vase  handle" 
designed  with  the  current  "steel  appeal" 
trend  in  mind.  The  super  blend  model  S12 
(£10-10)  is  matched  with  the  popular  blend 
Sll  (£8-05).  (G.  B.  Kent  &  Sons  Ltd,  24 
Old  Bond  Street,  London  W1X4AB.) 

Shampoo  for  long  hair 

Following  the  recent  launch  of  Breck 
Basic  conditioner,  a  texturising  shampoo 
with  protein  under  the  same  brand  name 
has  been  announced. 

This  has  been  designed  specifically  for 
girls  with  long  hair,  or  those  who  would 
like  to  grow  their  hair  long  but  don't 
because  of  the  problems  involved,  ie, 
split  ends,  greasy  roots  and  tendency 
towards  limpness.  The  product  comes  in 
two  sizes  of  shatter-proof  bottle,  70cc 
(£0-23)    and    112cc    (£0-32)    as    well  as 


sachets  (£0-5).  The  statistics  relevant  to 
the  shampoo  quoted  by  Breck  are  that 
36  per  cent  of  girls  in  the  16  to  24  age 
group  have  long  hair,  81  per  cent  worry 
about  split  ends  and  71  per  cent  would 
like  to  grow  their  hair  longer  (Shulton 
(Great  Britain)  Ltd,  Trevor  House,  100 
Brompton  Road,  London  SW3). 

Polaroid  trio 

The  three  new  instant  picture  cameras 
that  Polaroid  UK  are  to  introduce  shortly 
are  now  named — and  (subject  to  Budget 
tax  changes)  priced. 

The  Polaroid  Super  Swinger  Land 
camera  (£7-95)  is  a  square-format  pack- 
loading  variant  of  Polaroid's  most  suc- 
cessful Swinger  II  (Swinger  II  stays  on 
sale).  It  uses  the  Type  87  Land  film. 

Square  Shooter  2  (£14-95),  is  the  name 
of  a  new  colour-capable-only  camera.  It 
uses  Polaroid  Type  88  film.  The  third 
camera  is  the  Polaroid  Big  Shot  Portrait 
Land  Camera  (£16-95),  which  is  designed 
to  produce  studio-quality  portrait  pictures 
on  Type  108  colour  film. 

Polaroid's  target  date  for  the  launch 
to  the  public— April  10  (Polaroid  (UK) 
Ltd,  Rosanne  House,  Welwyn  Garden 
City,  Herts). 


Member  of  Boots? 

I  am  in  a  bit  of  a  quandary  as  to  where 
I  should  direct  my  cheque  in  payment  of 
my  retention  fee  as  a  pharmaceutical 
chemist.  On  the  BBC  News  I  hear  that 
Boots  have  decided  to  withdraw  from 
sale  products  such  as  baby  creams  con- 
taining hexachlorophane  and  that  the 
Pharmaceutical  Society  are  to  recom- 
mend other  chemists  to  do  the  same. 

Not  so  long  ago  the  Society  tried  to 
stop  chemists  from  selling  non-pharma- 
ceutical lines  which  by  tradition  and  com- 
mercial usage  they  had  sold  for  many 
years.  Boots  once  again  came  to  the 
rescue  and  allowed  us  by  their  action 
to  continue  to  sell  the  range  of  merchan- 
dise which  made  us  viable  against  other 
High  Street  competition. 

Every  week  that  passes  sees  Boots 
acquiring  other  companies  by  merger  or 
"  takeover "  which  results  in  more  and 
more  of  the  products  on  my  shelves 
coming  from  the  Boots  stable.  Accord- 
ingly I  find  that  more  and  more  of  my 
livelihood  comes  from  Boots  (and  this 
will  increase  if  they  obtain  Glaxo)  and 
also  that  Boots  do  more  by  virtue  of 
their  pronouncements  such  as  that  on  the 
BBC  News  to  enhance  my  status  in  the 
eyes  of  the  public  than  the  Society  does. 

In  all  fairness  then,  I  feel  that  my 
retention  fee  should  go  to  them  as  they 
do  more  for  me  than  Bloomsbury  Square, 
and  should  be  rewarded.  Perhaps  I  am 
unjust  and  haven't  realised  that  the  So- 
ciety are  adopting  the  military  gambit  of 
"leading  from  behind." 

W.  F.  Wilkinson 

Sittingbourne,  Kent 
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right 
again ! 


UNICAN  are  right  again  with 
the  timing  of  their  National 
advertising  campaign  which 

commences  on  March  3rd  ready 
for  the  Spring  and  Summer 
seasons  -  and  remember 


UNICAN  have  the  right  varieties 

—  6  types  of  BEER  &  1 6  types  of  WI N  E 

UNICAN  have  the  right  quality 

—  laboratory  controlled  production 

UNICAN  have  the  right  distribution 

—  through  over  40  leading  wholesalers 
throughout  U.K. . 

UNICAN  have  the  right  profit  margins  for  you 

—  second  to  none 

MAKE  SURE  YOU  GET  YOUR  STOCKS 
OF  UNICAN    RIGHT  NO  W 

ready  for  the  increased  demand  which  is  coming 

New  stockists  are  invited  to  write  for  details 
of  special  introductory  offer. 

Monks'  Home  Brews  Ltd.,  Nordrach  House,  Staple  Hill, 
Bristol  BS16  4QF.  Telephone  Bristol  (0272)  657241 

The  associated  company  of  Grey  Owl  Laboratories  Ltd. 


REMEMBER! 

OUR  PHOTOGRAPHIC  PROCESSING 

By  using  our  Photographic  processing  ser- 
vices you  can  be  assured  of  fine  quality 
with  all  your  work  either  in  colour  or  black 
&  white. 

REMEMBER! 

Photographic  processing  and  sales  are  one 
of  your 

★  BEST  PAYING 
LINES  TODAY 

We  offer  full  processing  services  for  all 
makes  of  film  and  handle  them  to  makers' 
recommendations. 

*  QUALITY 
CONTROLS 
THROUGHOUT 

SEND  NOW  TO 

THOMAS 
LITSTER 

P.O.  BOX  7 

MARCH  STREET  INDUSTRIAL  ESTATE 

PEEBLES,  SCOTLAND 

EST.  1923      TELEPHONE:  07212  3185 


WE  ALSO  SUPPLY 

★ PHOTOGRAPHIC  PRODUCTS  ±, 
&  ACCESSORIES  WHOLESALE/^ 
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Your  position 
of  advantage 


by  Stanley  Bowler 

We've  said  it  before  and  we'll  say  it 
again — every  chemist-dealer  with  a  family 
business  connection  is  in  a  particularly 
privileged  position  when  it  comes  to  ad- 
vising his  customers. 

However,  there  is  little  point  in  attempt- 
ing to  compete  with  the  specialist  photo- 
graphic and  cine  dealer  unless  you  are 
really  serious  about  it — expensive  35mm 
cameras  and  high-priced  movie  outfits 
represent  a  considerable  outlay  of  capital 
in  a  small  business.  The  man  or  woman 
who's  interested  in  this  kind  of  merchan- 
dise would  not  be  likely  to  come  to  you 
to  buy  it. 

At  the  other  end  of  the  scale  are  the 
very  cheap  "toy"  cameras  which  may 
probably  be  more  trouble  than  they  are 
worth  in  turnover.  The  trouble  will  come 
from  results  which  seem  less  good  than 
the  customer  may  have  been  led  to  expect 
— if  colour  film  has  been  used  then  the 
inadequacy  of  the  prints  will  lead  to  even 
greater  disappointment. 

We've  now  chopped  off  both  the  top 
and  bottom  ends  of  the  price  scale  of 
equipment.  But,  towards  the  lower  end 
there  is  a  mass  of  good  apparatus,  much 
of  it  extremely  simple  to  handle,  yet 
giving  very  satisfactory  results  even  in 
the  hands  of  the  complete  beginner.  And 
the  interesting  thing  is  that  this  range  of 
cameras,  both  still  and  movie,  is  obtain- 
able from  the  principal  manufacturers. 
This  is  important  if  you  are  to  rely  on 
guarantees  and  proper  servicing  when 
things  do  go  wrong.  Much  of  modern 
equipment  is  imported,  especially  from 
the  Far  East  but,  even  so,  it  is  distributed 
by  companies  which  have  been  in  the 
photographic  trade  for  many  years. 

Promotional  support 

Now,  both  manufacturers  and  suppliers 
are  anxious  to  sell  their  cameras  and 
accessories.  To  this  end  they  supply  attrac- 
tive leaflets,  showcards  and  so  on  for  point- 
of-sale  presentation.  Enlist  their  help  in 
building  useful  sales  .  .  .  there  is  no  point 
in  just  putting  a  camera  outfit  in  some 
odd  corner  of  the  window  and  expecting 
it  to  sell  itself  when  it  is  partly  hidden 
behind  a  display  of  remedial  footwear  or 
false  eye-lashes.  You'll  probably  say  that 
the  amount  of  space  devoted  to  any  item 
or  group  of  items  either  in  the  window 
or  in  the  shop  itself  must  depend  upon  its 
turnover  value.  Very  true  in  principle  it 
must  be  admitted  .  .  .  but  there  is  more 
to  it  than  this  in  the  case  of  photography. 
The  sale  of  a  camera  is  only  the  beginning 


of  the  chain  of  events,  for  it  needs  film 
and  prints  to  be  effective.  Eventually,  if 
sufficient  care  is  taken  of  the  customer's 
needs  and  aspirations,  it  will  be  found  that 
the  value  of  the  sales  of  film  and  so  on 
will  be  much  greater  than  that  of  the 
original  cost  of  the  camera. 

A  simple  comparison  here  is  that  old 
one  of  the  safety-razor  and  its  blades. 
.  .  .  you  may  not  make  much  profit  out  of 
the  sale  of  the  razor  itself,  but  the  blade 
sales  can  go  on  almost  for  ever. 

On  the  other  hand,  you  may  agree  with 
the  proposition  but  argue  that  when 
you've  sold  the  customer  a  camera  he  or 
she  may  go  elsewhere  for  supplies  of  film, 
especially  when  on  holiday  (which  is 
usually  when  most  pictures  are  taken). 
The  way  to  ensure  that  he  or  she  does 
come  back  to  you,  even  with  the  slides 
or  prints  from  those  holiday  films,  is  to 
take  an  interest  in  what  is  photographed. 
Be  ready  to  make  suggestions,  ready  to 
help  about  those  under-exposed  or  over- 
exposed pictures  and,  at  all  times,  to  keep 
off  the  abstruse  technical  points  which 
don't  help  anyone  and  tend  to  confuse 
the  issue  for  all  concerned. 

Stimulating  interest 

Although  it  has  been  said  before  it  is  still 
well  worth  repeating  that  most  people  just 
are  not  interested  in  photography  as  such; 
what  they  are  interested  in  (or  at  least 
they  should  be  if  you  play  your  part  in 
stimulating  the  desire  to  record  people  and 
events)  is  taking  pictures  as  easily  and  as 
simply  as  possible,  without  undue  fuss 
through  having  to  remember  a  lot  of  in- 
comprehensible and  complex  technical  fac- 
tors about  which  they  neither  care  nor 
want  to  know. 

While  holiday  pictures  account  for  a 
great  deal  of  the  average  person's  photo- 
graphic activities — and  this  includes  movies 
as  well  as  still  pictures  these  days,  so 
simple  has  movie-making  been  made — 
there  are  lots  of  other  occasions  when  a 
camera  and  a  couple  of  cartridges  of  film 
can  be  very  welcome.  A  wedding,  the  new 
baby  (a  very  good  "starter"  for  many 
people),  a  christening  and  so  on,  all  come 
immediately  to  mind.  Who  better  to  know 
about  these  forthcoming  events  than  the 
chemist? 

One  wonders,  then,  why  so  many  pros- 
pective chemist-dealers  fight  shy  of  this 
particular  sphere  of  activity?  Have  they 
become  themselves  bemused  by  the  alleged 
technicalities?  If  so,  they  should  then 
look  carefully  at  the  present  position  of 
simplified  picture-making  with  virtually 
automatic  cameras  (and  the  simplest  of 


them  are  by  no  means  extraordinarily 
expensive  by  today's  standards  of  leisure 
spending)  into  which  the  film,  sealed  in  a 
cartridge,  still  or  movie,  literally  "drops 
in".  No  threading  to  do,  no  fearsome- 
looking  toothed  wheels,  no  intricate  cal- 
culations to  make  and  technical  data  to 
study  and  remember — in  fact,  really  down 
to  earth  "aim  and  shoot." 

It  is,  perhaps,  significant  that  many  of 
the  larger  groups  of  specialist  photographic 
dealers  have  already  diversified  into  the 
hi-fi  market.  A  tape  recorder  can  these 
days  be  obtained  for  about  the  same 
amount  of  money  as  a  moderately-priced 
still  or  movie  camera.  Why  has  this  taken 
place?  The  answer  most  probably  is  that 
a  tape-recorder  can  give  instant  pleasure 
— and  the  accent  is  on  the  word  instant. 
Even  when  the  novelty  of  recording  one's 
own  voice  and  that  of  the  family  has  worn 
off,  it  is  still  possible  to  buy  packaged 
music  of  all  types  in  Musicassettes,  to 
extend  the  span  of  interest  in  the  original 
equipment. 

Picture-making  is  not  quite  so  instant 
—except  in  the  case  of  Polaroid — but 
colour  slides  can  and  do  provide  perma- 
nent records  of  the  activities  of  the  family. 
Far  fewer  people  preserve  tape-recordings 
of  parties,  people  telling  funny  stories  and 
so  on.  Having  mentioned  colour  slides 
brings  to  mind  the  fact  that  to  show  them 
a  projector  is  needed.  Here  again,  the 
simpler  projectors  are  quite  inexpensive 
by  today's  standards — another  potential 
aid  to  sales. 

But,  whatever  the  conclusions,  the  simple 
fact  is  that  some  attention  must  be  devoted 
to  considering  how  best  to  get  into  the 
right  sector  of  selling  photography  and 
movies  ...  it  won't  necessarily  be  the 
most  glamorous  sector  with  cameras  cost- 
ing a  hundred  pounds  or  more  nor  into 
the  cut-price  bracket  with  profit  margins 
down  to  zero.  As  has  previously  been 
pointed  out,  both  extremes  are  better 
avoided  .  .  .  there  is,  however,  a  good 
deal  of  business  to  be  done  with  cameras 
in  the  £10  to  £30  price  range,  not  for- 
getting that  the  sales  of  other  items  of 
equipment  as  well  as  materials  follow  on 
the  initial  deal. 

PDA  national  awards 
replace  exhibition 

After  30  years,  the  Photographic  Dealers' 
Association  has  decided  to  end  the  annual 
members'  exhibition.  In  its  place  there 
will  now  be  the  PDA  national  photo- 
graphic awards  for  members  and  their 
employees. 

Eleven  award  certificates  will  be  pre- 
sented in  1973;  and  several  hundred 
pounds  in  prizes,  presented  by  photo- 
graphic manufacturers  and  distributors. 
The  overall  winner  will  receive  a  prize 
of  over  £100,  plus  an  expenses-paid  trip 
to  London  for  two  and  the  British  Photo- 
graphic Manufacturers'  Silver  Cup.  The 
aim  is  to  encourage  a  greater  interest  in 
photography  and  the  use  of  equipment. 

A  point  of  particular  interest  is  that 
those  entrants  who  employ  a  laboratory 
to  provide  monoohrome  or  colour  prints 
must  give  a  credit  to  the  processor. 


Just  to  let  you  know  that  you'll  only  be  in  the  dar 


'Polaroid'  is  the  registered  trade  mark  of  Polaroid  Corporation,  Mass.,  U.SA 


)out  our  three  new  cameras  a  little  while  longer. 

Polaroid  Instant  Picture  Cameras. 
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Slide  viewer  stand  success 

Designed  to  be  equally  effective  as  a 
counter  or  shelf  display  and  as  a  win- 
dow unit,  the  latest  point-of-sale  piece 
being  used  by  Hanimex  Ltd  to  carry  slide 
viewers  includes  a  security  element  to 
minimise  pilferage.  Produced  by  Focal 
Displays  of  New  Maiden,  Surrey,  the 
unit  is  printed  in  three  colours  and  is 
15in  in  height. 

Hanimex  advertising  manager,  Mr  A.  G. 
Porter  says:  "Competition  for  photogra- 
phic retailers'  counter  space  is  intense  so 
our  unit  had  to  take  up  the  minimum  of 
counter  space.  This  dictated  a  tall  unit 
which  had  to  be  safely  balanced  to  pro- 
vide a  firm  base  for  the  viewers.  The 
viewers  range  in  recommended  retail 
price  from  £150  to  £3  89  which  means 
that  each  stand  carries  over  £7  value  in 
merchandise. 

"To  minimise  pilferage  each  viewer  has 
to  be  carefully  slotted  into  the  correct 
recess.  This  means  that  they  cannot  be 
removed  too  easily  without  attracting 
attention  to  display."  The  viewer  stands 
are  free  as  part  of  a  dealer  loading  scheme 
which  entails  stocking  three  of  each 
viewer. 

Initial  dealer  reaction  to  the  offer, 
Hanimex  reports,  is  encouraging. 

Camera  servicing  equipment 

Cousins  and  Wright,  5  The  Halve,  Trow- 
bridge, Wiltshire,  was  established  as  a 
photographic  apparatus  repair  organisation 
23  years  ago,  steadily  building  up  a 
reputation  for  good  workmanship  over 
the  years.  Now  they  are  probably  the 
premier  service  company  in  the  South 
West  of  England.  Many  small  chemists 
who  only  need  the  occasional  repair  have 
used  this  company  for  many  years.  A 
collection  and  delivery  service  is  in  opera- 
tion throughout  the  South  West  of  Eng- 
land and  South  Wales.  The  remainder  of 
the  UK  being  covered  through  the  postal 
services. 

Work  carried  out  is  nearly  always 
guaranteed  for  six  months  (flash  guns 
three  months)  and  is  fully  insured  while 


on  their  premises  and  when  being  re- 
turned either  by  post  or  van.  Estimates 
are  given  when  required,  a  charge  of  £0  50 
is  made  if  estimates  are  not  accepted,  to 
cover  costs  of  paper  work,  insurance  and 
postage,  etc. 

Veteran  Car  Competition 

Purchasers  of  equipment  carrying  a 
Rollei  guarantee  qualify  to  enter  a  Rollei 
veteran  car  competition.  On  returning 
their  guarantee  card  to  R.  F.  Hunter 
Ltd,  Gray's  Inn  Road,  they  receive  an 
entry  form.  The  form  shows  two  veteran 
cars.  Each  has  been  modified  in  five  ways 
— items  have  been  added  that  would  not 
have  been  on  the  cars  when  they  were 
first  built.  The  competitor  has  to  change 
the  modifications. 

The  first  prize  is  a  Rolleiflex  SL35  and 
accessories  to  the  approximate  value  of 
£750  to  be  presented  by  Lord  Montagu 
at  Beaulieu  Palace.  There  are  five  second 
prizes  of  Rollei  P35  Autofocus  projec- 
tors, six  third  prizes  of  Rollei  E17C 
Computer  Flash,  six  consolation  prizes  of 
an  annual  subscription  to  Beaulieu 
Museum  Trust,  and  additional  prizes  of 
double  tickets  to  the  National  Motor 
Museum. 

Agfa  campaign  outfit 

The  Agfamatic  100  sensor  outfit  is  to  be 
featured  prominently  in  the  Agfa-Gevaert 
camoaign. 

There  is  a  new  126  cartridge  loading 
camera  with  Sensor  release  featuring: 
Fixed  focus  f/11  Agfa  Colorstar  lens; 
large,  clear  brightline  viewfinder  with 
signal  to  indicate  spent  flashcube;  two- 
speed  shutter  with  settings  for  sunny  and 
cloud /flash  conditions;  fast-action  film 
wind  lever  with  automatic  rotation  of  X- 
type  flashcube.  The  Agfamatic  takes  126 
cartridge  films. 

The  Agfamatic  100  comes  in  a  pre- 
sentation outfit  containing  an  Agfamatic 
100  Sensor  camera,  an  Agfacolor  CNS 
126  12  exposure  cartridge  film  for  colour 
prints,  a  sturdy  wrist-chain  and  one  X- 
type  flashcube.  The  box  converts  to  a 
handy  counter/window  stand.  Other 
display  material  will  be  available  shortly 
(Agfa  Gevaert  Ltd,  Great  West  Road, 
Brentford,  Middlesex). 

Alkaline  primary  batteries 

A  range  of  new  alkaline  primary  batteries 
with  greatly  improved  energy  capacity 
have  been  introduced  by  Mallory  Batteries 
Ltd. 

The  new  Duracell  alkaline  manganese 
range  includes  D  cells  (Mn  1300),  C  cells 
(Mn  1400),  AA  cells  (Mn  1500)  and  AAA 
cells  (Mn  2400).  Prices  remain  unchanged. 


ALKALINE 

DU  R  AG  E  LL® 


In  addition  to  the  increased  capacity,  the 
new  batteries  are  said  to  have  greater 
current  output  capability  than  previous 
designs. 

A  new  structure  provides  more  volume 
inside  the  cell  which  has  been  utilised  by 
adding  increased  quantities  of  active 
electrode  materials  to  give  a  longer  ser- 
vice life  and  a  higher  efficiency  under 
adverse  conditions.- 

Cell  sealing  is  also  improved  and  the 
structure  is  able  to  withstand  more  severe 
temperature  and  environmental  cycling 
than  the  previous  design. 

In  appearance,  the  cells  are  radically 
different  from  earlier  designs  jand  are  sur- 
rounded by  metal  jackets,  printed  in  an 
attractive  copper  and  black  motif.  These 
are  electrically  isolated  from  the  cell  ter- 
minals to  obviate  external  short  circuit 
in  electronic  equipment. 

Increased  service  life  will  be  evident  at 
both  high  and  low  current  drains  and 
the  long  storage  life,  which  is  typical  of 
the  alkaline  manganese  system,  will  be 
maintained. 

Paterson  Pro-Proofer  and  copyboard 

The  Paterson  Pro-Proofer  (£3-99)  is  de- 
signed to  make  contact  proof  prints  from 
sheet  films  and  accepts  four  4in  x  5in, 
two  5in  x  7in,  one  8in  x  lOin,  or  the 
equivalent  metric  sizes. 

Basically  it  is  a  larger  version  of  the 
well-known  Paterson  proof  printer,  but 
instead  of  the  usual  mask  for  holding 
strips  of  35mm  or  120  film  it  has  a 
plain  sheet  of  glass. 

The  Pro-Proofer  is  also  designed  for  use 
as  a  copyboard.  Prints,  photographs,  or 


other  illustrations  to  be  copied  are  held 
down  by  the  glass  pressure  plate  ensuring 
complete  flatness.  The  Pro-Proofer  is  pro- 
vided with  a  keyhole-shaped  slot  in  the 
back  which  enables  it  to  be  hung  on  the 
wall  by  a  nail  or  screw.  This  allows  the 
camera  to  be  hand-held  or  placed  on  a 
tripod  in  the  normal  way  without  the  need 
for  a  special  copying  stand. 

Whilst  this  new  Paterson  item  is  pri- 
marily intended  for  the  professional,  it 
should  also  interest  amateur  photographers 
(Paterson  Products  Ltd,  32  Bedford  Row, 
London  WC1R  4JG). 

Petri's  FT11 

The  FT11,  Petri  camera  (£121-53)  a  35mm 
SLR  with  an  appeal  to  professionals  as 
well  as  to  amateurs  has  a  TTL  metering 
system  cross-coupled  to  the  stops  and 
shutter  speeds  which  works  on  the  well- 
tried  and  reliable  stop-down  system. 

The  standard  lens  is  a  six  element  55mm 
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Two  new  Super  8 
movie  cameras 


f  1-8  Petri  with  a  fully  automatic  dia- 
phragm. 

The  cloth  focal  plane  shutter  has  a 
range  of  speeds  from  1  to  1/ 1000th, 
marked  in  large  figures  on  a  big  dial.  "X" 
synchronisation  is  at  l/60th  with  FP  bulb 
synchronisation  at  higher  speeds.  In  addi- 
tion to  the  usual  cable  socket  there  is  a 
"hot-shoe"  centre  contact.  A  self-timer 
gives  a  variable  delay  up  to  9  seconds. 

The  meter  is  switched  on  when  the 
shutter  is  wound  and  off  when  it  is 
released.  Film  speeds  from  25  to  1600 


ASA  can  be  set  on  a  separate  dial 
and  an  "average"  reading  is  taken  via 
twin  CdS  cells.  With  a  100  ASA  film, 
exposure  conditions  from  EV3  to  EV18 
can  be  measured. 

The  image  can  be  focused  on  any  part 
of  the  Fresnel  viewing  screen,  but  in  the 
centre  is  a  micro  focusing  area  in  which 
the  image  seems  to  shimmer  until  the 
lens  is  set  at  the  correct  distance,  when 
the  image  snaps  into  focus. 

The  slim  body  of  the  Petri  FT  11  falls 
naturally  into  the  hands  and  all  controls 
are  conveniently  placed.  No  time  is  lost 
between  setting  the  exposure  and  taking 
the  picture  since  the  diaphragm  control 
level  and  the  45°  angled  release  are  set 
close  together. 

Petri  lenses  from  28  to  1000mm  are 
available  and  ones  with  Pentax/Practika 
mounts  can  be  fitted  by  means  of  an 
adaptor  ring.  The  camera  takes  52mm 
filters  (six  black  and  white  and  eight 
colour  ones  are  available)  and  a  54mm 
push  on  lenshood.  Accessories  include 
bellows  units,  extension  tubes,  a  tele- 
converter,  a  right-angle  finder,  eye  cups, 
flash  guns  and  camera  brackets  (Johnsons 
of  Hendon  Ltd,  335  Hendon  Way,  NW4). 

New  print  size 

New  from  Photo  Laboratories  (London) 
Ltd,  Tramway  Path,  London  Road, 
Mitcham,  Surrey,  comes  621  print  for  the 
Instamatie  126  colour  customer,  giving 
20  per  cent  more  picture  than  the  standard 
enprint  at  the  retail  price  of  2p  more 
per  print.  The  finishers  expect  the  621 
print  to  help  the  dealer  in  two  ways  to 
more  profit:  by  attracting  more  customers 
and  increasing  turnover  from  existing 
custom. 

The  customer  himself  benefits  from  the 
bigger  enlargement  without  the  increase 
in  paper  size  for  a  small  further  invest- 
ment. Within  the  first  week  of  introduc- 
tion 20  per  cent  of  Instamatie  colour 
orders  placed  with  Photo  Labs  have  been 
for  the  621  print  from  dealers  all  over 
the  country. 


We  have  recently  had  the  opportunity  of 
trying  out  two  of  the  latest  Super  8 
movie  cameras — although  the  scenes  were 
filmed  in  wintry  sunshine,  with  a  fairly 
low  light  level,  the  results  obtained  were 
eminently  satisfactory.  As  a  matter  of 
interest,  one  half  of  a  cartridge  of  film 
was  used  in  one  camera,  removed,  and 
carefully  transferred  to  the  second 
camera  so  that  both  sets  of  tests  were  on 
one  and  the  same  length  of  film  and 
processed  together. 

The  two  cameras  were  (i)  the  Bolex 
233  Compact  and  (ii)  the  latest  Kodak 
XL  33,  which  has  the  most  unusual 
"binocular  shape"  that  has  already  been 
commented  on.  (C&D,  October  16,  1971, 
p573.) 

First,  the  Bolex  233,  which  measures 
only  7in  long  by  3in  high  and  lfin  thick 
— little  more  than  the  thickness  of  the 
Super  8  cartridge  which  goes  snugly  into 
it!  It  is  fitted  with  a  9-30mm  zoom  lens 
with  a  maximum  aperture  of  f/1-9,  auto- 
matically controlled  for  exposure.  With 
the  small  amount  of  light  available  during 
our  tests  it  is  likely  (judging  by  a  separate 
meter  reading)  that  it  would  have  been 
nearly  "wide  open". 

The  camera  motor  and  the  exposure- 
meter  system  are  powered  by  a  pair  of 
1.5  batteries  and  the  camera  runs  at  18 
pictures-per-second,  which  is  the  current 
standard  for  silent  pictures.  The  price  of 
the  outfit,  including  lenshood,  wrist  strap 
and  a  cable  release  for  single-picture  ex- 
posures (for  cartoon  and  animation  work) 
is  £66-79. 

Viewfinder  problem 

Although  the  camera  operates  very  well 
indeed  and  produces  good  results  we 
found  the  viewfinding  sysiem  less  good 
than  we  would  have  expected  it  to  be. 
Even  with  the  aid  of  the  eye-cup  on  the 
finder  it  was  difficult  to  see  the  image — 
there  was,  in  fact,  very  little  "eye  free- 
dom" in  sighting  through  the  system.  In 
case  this  may  have  been  due  to  an 
idiosyncrasy  on  the  part  of  the  reviewer 
we  asked  a  number  of  people  to  "look 
through"  the  finder.  In  every  instance 
some  difficulty  was  experienced.  As  soon 
as  the  head  is  moved  and  the  eye  is, 
presumably,  off  the  optical  axis  of  the 
system,  the  image  disappears.  This  is 
most  disconcerting  when  the  camera  is 
held  in  the  hand  but  as  all  C&D  tests 
are  done  with  cameras  on  a  sturdy  tripod 
less  difficulty  was  found  when  filming 
under  this  condition  .  .  .  even  then,  care 
had  to  be  taken,  especially  when  panning 
the  camera  across  the  field -of -view. 

On  the  other  hand,  the  Kodak  XL  33, 
used  under  identical  conditions  did  not 
have  this  viewfinding  fault  and  was  as 
easy  to  use  in  the  hand  as  on  a  tripod. 
The  lens  on  the  XL  33  is  a  9mm  fixed- 


The  Bolex  233  Compact 

focus  type  with  a  maximum  aperture  of 
f/1-2.  Apart  from  the  extra  margin  of 
aperture  over,  say,  one  with  a  maximum 
aperture  of  f / 1.9,  the  shutter  within  the 
camera  has  a  very  wide  opening  of  230° 
in  comparison  with  the  more  usual  180° 
or  so.  As  will  be  appreciated,  the  com- 
bination of  the  two  factors  means  that 
filming  can  be  done  at  even  lower  light 
levels  than  has  hitherto  been  possible. 

With  the  usual  accessories  of  internal 
Type  A  filter  control,  built-in  battery 
check,  rubber  eye-cup,  neck-strap  and 
instruction  manual  (to  be  commended  for 
its  simplicity  in  graphics  and  information) 
this  camera  is  to  be  sold  at  the  recom- 
mended retail  price  of  £77-55,  with  an 
extra  £5  76  for  the  carrying  case. 

Photofinishers 
gift  scheme 

A  free  gift  scheme  is  the  main  promotion 
organised  for  1972,  by  Photofinishers 
(Sheffield)  Ltd,  Union  Road,  Sheffield. 
Sll  9EG. 

Vouchers  are  inserted  in  all  colour 
orders  of  value  over  £1  for  the  six  months 
of  the  year  beginning  March  1.  The 
vouchers  are  redeemable  against  a  range 
of  Cherry  Tree  photo  aids  that  includes 
frames,  album  covers  and  leafs,  and  wal- 
lets. A  counter  dispenser  is  provided  for 
the  pharmacist  from  which  customers  may 
obtain  leaflets  describing  the  scheme.  Also 
during  March  the  company  is  introducing 
black  satin  plastic  wallets  with  transparent 
pockets  for  all  colour  D  and  P  orders. 
All  other  orders  except  Ektachrome  will 
be  packed  in  a  new  colourful  paper 
wallet  bearing  advertisements  for  reprints 
and  photo  aids.  Negatives  will  be  packed 
in  a  paper  negative  wallet  bearing  full 
instructions  for  the  re-ordering  of  prints. 

On  February  1,  the  company  issued  an 
amended  Price  List  that  has  been  re- 
scaled  and  enables  chemists  to  say :  "Order 
two  and  get  a  third  print  free".  All  prints 
and  enlargements,  black  and  white  and 
colour,  are  priced  to  give  this  inducement 
and  the  folders  for  the  enlargement  will 
now  be  identical  to  that  provided  for 
colour  prints. 
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'Complaints': 
you  and 
the  PDA 

by  Eric  Alderton 

It  is  revealing  that  our  "free  and  fearless" 
consumer  press  hardly  ever  mentions  the 
slightest  fault  attributable  to  the  public 
at  large  in  a  customer /retailer  relation- 
ship. Almost  always,  the  dealer  or  distri- 
butor is  to  blame.  Isolated  examples  of 
praise  for  retailers  are  usually  confined 
to  commendation  of  price-cutting — when 
they  become  champions  for  the  day.  Any 
subsequent  bankruptcy  is  no  longer  news. 

It  is  all  too  readily  forgotten  that  the 
public,  en  masse,  contains  its  fringe 
element  of  characters  ranging  from  out- 
right thieves  ("smash  and  grab"  and  pil- 
fering steadily  increase)  through  confi- 
dence tricksters  and  swindlers  to  "smart" 
and  simply  awkward  customers  to  whom 
even  the  impeccable  is  unsatisfactory. 

Again,  quite  genuine  misunderstandings 
may  arise  on  the  one  side,  the  other — or 
both.  Complaints  can  arise  from  circum- 
stances where  both  customer  and  retailer 
agree  on  the  facts  in  dispute,  yet  take 
differing  viewpoints,  each  equally  valid. 

The  director  of  the  Photographic  Deal- 
ers' Association,  Mr  Frank  Dunmore,  is 
consulted  by  both  retailers  and  their 
customers  with  complaints  arising  from 
the  annual  fifty  million  transactions  in 
the  photographic  trade.  No  satisfactory 
condensation  or  summary  of  his  work  in 
this  connection  could  ever  be  given  as 
almost  every  complaint  received  differs  in 
some  respect.  However,  some  interesting 
conclusions  may  be  made.  Even  allowing 
for  the  greater  volume  heavy  discount 
trading  enjoys,  the  method  brings  a  great 
many  more  consumer  complaints.  The 
reason  is  not  hard  to  find.  They  have 
deliberately  chosen  margins  inadequate 
to  finance  a  proper  relationship  with  their 
customers. 

Not  arbiters 

Arbitration  is  not  offered  by  The 
Photographic  Dealers  Association  in  a 
dispute.  Usually,  it  is  a  friendly,  under- 
standing and  objective  approach  which 
almost  always  produces  a  result  at  least 
reasonably  satisfactory  to  both  customer 
and  dealer.  There  are  many  cases  where 
"right"  is  not  so  obviously  on  one  side 
or  the  other — and  some  transactions  can 
be  complex. 

One  customer  bought  a  camera  for 
£1U0  reduced  from  £150  in  a  dealer's 
sale.  He  traded-in  a  camera  for  £40  and 
paid  the  balance.  Later,  a  fault  developed 
in  the  "bargain".  This  was  corrected  but 
re-appeared  and  the  customer  corres- 
ponded with  the  importer  who  told  him 
the  model  was  obsolete.  At  this  point, 
he  returned   to  the  retailer  complaining 


that  he  had  been  sold  an  obsolete  model. 
This  was  true  only  in  the  importer's  eyes, 
since  the  camera  was  still  advertised  and 
was  something  which  the  dealer  could 
not  know  at  the  time  of  the  sale.  It  was 
also  now  second-hand.  The  customer 
wrote  to  the  PDA! 

There  are  hundreds  of  these  case  his- 
tories. If  you  are  faced  with  complaints, 
wherever  possible  find  a  quiet  corner, 
office  or  stockroom.  Get  the  coffee  cups 
out.  Agree  with  the  customer.  Try  to 
see  his  point  of  view.  Never  get  into  an 
argument  however  difficult  this  may  be  to 
avoid.  Keep  the  temperature  down.  And 
then,  little  by  little,  put  your  own  point 
of  view  on  the  transaction.  In  nine  cases 
out  of  ten,  a  compromise  is  reached.  In 
the  tenth  complaint  from  your  photo- 
graphic section — he'll  write  to  the  PDA 
about  it. 

Dissatisfaction  with  the  service  provided 
by  any  member  is  of  concern  to  the 
PDA  and  any  genuine  complaint  is  in- 
vestigated thoroughly.  In  cases  of  grave 
misconduct  or  of  repeated  complaints, 
the  National  Council  of  the  Photographic 
Dealers'  Association  has  the  power  to 
expel  any  member  whose  conduct  does 
not  conform  to  an  ethical  standard. 
However,  nearly  all  complaints  are 
resolved  to  the  satisfaction  of  both  dealer 
and  customer  without  recourse  to  exem- 
plary action. 

Standing-by 
for  Munich 
Olympics 

The  Olympic  Games,  to  be  held  from 
August  26-September  10,  in  Munich,  and 
August  29-September  6,  in  Kiel,  will 
show  the  present-day  role  played  by 
photography,  cinematography,  optics,  and 
audio-visual  media  in  international  com- 
munications, top  level  competitive  sports, 
and  cultural  life. 

Prominent  German  photographic  com- 
panies are  contributing  heavily  through 
their  services  to  enable  millions  of  people 
throughout  the  world  to  experience  the 
Olympic  Games.  Agfa-Gevaert  is  main- 
taining a  comprehensive  service  for  world- 
wide dissemination  of  pictures  via  the 
press  and  television  services.  They  will 
also  process  all  black  and  white  and  Agfa- 
color/ Agfachrome  materials  for  all 
accredited  journalists  in  a  specially  con- 
structed laboratory  in  the  giant  Olympic 
press  centre.  At  the  same  time,  Agfa- 
Gevaert  will  supply  all  of  the  material 
for  complete  colour  television  coverage. 
Kodak  AG  is  providing  an  express  de- 
veloping service  for  Kodak,  Ektacolor, 
and  Ektachrome  films  in  the  press  centre's 
central  darkroom  laboratories. 

Also  precision  instruments  and  optics 
manufactured  by  Linhof,  Jos  Schneider 
&  Co,  and  Carl  Zeiss  are  to  be  used  for 
Olympic  purposes.  New  style  optical 
measuring  systems  and  photo  finish  equip- 
ment will  help  the  judges  at  the  games 
by  providing  thoroughly  impartial  mea- 
surements, a  real  boon  to  the  athletes 


taking  part  in  the  racing  and  throwing 
competitions. 

A  mammoth  floodlight  system  with  550 
newly  developed  halogen  lamps  from 
Osram  will  guarantee  sufficient  illumina- 
tion for  professional  and  amateur  still 
photographers  and  movie  camera  men  at 
all  times.  The  Osram  Power  Stars  will 
provide  an  average  illumination  of  1,500 
to  1,800  Lux  in  the  four  primary  direc- 
tions vertically  cross-sectioned  :  that  means 
that  one  can  expose  a  50  ASA  film  with 
1/ 125th  second  at  f/2  or  that  a  super-8 
movie  camera  using  standard  colour  film 
can  be  operated  at  f  /  2-8.  In  other  words 
all  is  set  for  the  exposure  of  miles  (or 
metres)  of  film. 

Two  weeks  after  the  Olympics  the  photo 
trade  and  amateur  world  will  flock  to 
West  Germany  once  again.  This  time,  the 
focal  point  is  Cologne,  where  the  twelfth 
Photokina,  the  World's  Fair  of  Photo- 
graphy, will  take  place  from  September 
23-October  1.  As  in  previous  years,  the 
photographic  industry  will  again  offer,  for 
amateur  and  professional  use,  all  manner 
of  photo  and  cinematographic  cameras, 
accessories,  projection,  darkroom  and 
laboratory  equipment,  reproduction  and 
copying  machinery,  as  well  as  all  appar- 
atus and  equipment  for  use  in  the  atelier, 
television-,  movie-,  and  sound-studio. 
Audio-visual  and  applied  photographic 
technology  for  industrial  usage  shall  not 
be  overlooked  either. 

The  cultural  part  of  the  Photokina  with 
its  numerous  pictorial  and  documentary 
exhibitions,  and  equipment  and  materials 
demonstrations,  as  well  as  the  "film- 
parade"  will  also  serve  as  an  important 
drawing  card  for  the  general  public 
attending  the  fair. 

According  to  all  indications  at  this  time 
Photokina  is  expected  to  have  a  record 
number  of  foreign  visitors.  Already  a 
large  number  of  overseas  charter  flights 
and  touring  groups  have  been  booked  and 
there  are  likely  to  be  more  foreign  exhi- 
bitors. 

Photokina  1972  will  occupy  some 
100,000  square  metres  of  exhibition  space, 
that  is  approximately  one  third  of  a 
million  sq  ft. 

Award  winners 
all  used  Kodak 

All  award  winning  colour  pictures  in  the 
1972  Financial  Times  Industrial  Photo- 
grapher of  the  Year  competition  were 
taken  on  Kodak  film.  Winner  of  the  title 
Industrial  Photographer  of  the  Year, 
Donald  Fraser  of  Academy  Studios, 
Wallington,  Surrey,  chose  Ektacolor  Type 
S  Film  for  his  colour  entries  in  the  port- 
folio that  won  him  the  top  award. 

The  competition  is  organised  by  the 
Financial  Times  in  association  with  the 
Institute  of  Incorporated  Photographers  to 
enhance  the  standing  and  greater  appre- 
ciation of  industrial  photography.  An 
exhibition  tour  of  the  winning  photo- 
graphs has  been  arranged  to  visit  various 
provincial  centres  throughout  the  coun- 
try. The  colour  prints  in  this  exhibition 
have  been  specially  prepared  by  Kodak 
Ltd. 
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COMMENT 

Time  for  a  change? 

Should  the  Pharmaceutical  Society  revise  its  policy  on  the 
issue  of  trading  stamps  in  pharmacies?  That  question 
is  pertinent  in  this  Photographic  issue  of  C&D  because 
a  photofinishing  company  has  been  using  Green  Shield 
stamps  as  a  means  of  attracting  business  through  chemists 
and  photographic  goods  dealers. 

Developa  Film  Services  Ltd.,  of  London  SE5,  offer 
the  stamps  with  every  film  processed — and  after  their 
first  month  of  operation  reported  that  50  per  cent  of 
retailers  approached  had  agreed  to  join  the  scheme,  which 
is  at  present  limited  to  the  Greater  London  area. 

A  spokesman  said  recently :  "  Initial  reaction  to  our 
proposition  has  been  excellent.  It  would  appear  that  the 
trade  see  this  as  helping  them  to  compete  against  free 
film  distributors." 

Developa  Film  Services  hope  to  have  an  extensive 
network  of  outlets  throughout  Greater  London  in  time 
for  the  summer  season,  and  national  distribution  is 
planned  within  three  years. 

Another  photofinisher  is  giving  with  his  work  coupons 
which  can  be  exchanged  for  gifts  from  a  list  he  issues. 

We  hold  no  brief  for  trading  stamps — their  overall 
effect  is  to  put  up  prices  to  swell  the  profits  of  the  stamp 
companies.  They  create  no  new  business,  but  they  do, 
in  some  instances,  "  redistribute  "  trade  among  the  stamp 
"  haves  "  and  "  have-nots". 

"  Free  "  film  services  have  had  an  undoubted  influence 
on  the  photofinishing  industry,  in  particular  upon  chemists 
and  photographic  dealers  who  have — and  have  generally 
welcomed — a  poor  public  image  in  relation  to  price 
cutting. 

One  answer  to  free  films  is  service.  But  when  the  price 
advantage  of  the  alternative  product  becomes  too  great, 
that  may  not  be  enough.  We  doubt  whether  giving  trading 
stamps  will  solve  the  problem  (indeed,  at  least  one 
"free-film"  operator  gives  Green  Shield  stamps  as  well 
as  a  Kodacolor  film!),  but  the  question  remains  whether 
the  pharmacist  should  be  at  liberty  to  try  out  this  form 
of  trading  in  an  attempt  to  retain  his  legitimate  business. 

The  Council's  statement  of  1963  was  reinforced  in 
March  last  year,  when  the  Society  took  exception  to  the 
Co-operative  Societies'  issue  of  "dividend  stamps"  with 
medicines.  The  Co-op  soon  gave  way  on  this  point,  but 


the  statement  went  further  by  making  it  appear  wrong  for 
a  pharmacist  to  offer  trading  stamps  on  any  merchandise. 

The  statement  reiterated  the  1963  version,  confirming 
that  "any  pharmacist  taking  part  in  such  schemes  might 
therefore  be  regarded  as  failing  to  observe  standards  of 
conduct  appropriate  to  the  calling  and  must  be  prepared 
to  face  the  consequences." 

There  followed  this  new  paragraph :  "  In  1968  the 
House  of  Lords  reaffirmed  the  Society's  right  to  regulate 
matters  affecting  the  profession  of  pharmacy  in  accordance 
with  the  Charter  and  pharmacists  should  be  aware  that 
although  the  recent  case  [on  resale  price  maintenance] 
referred  only  to  medicines  the  statement  made  by  the 
Council  in  1963  was  intended  to  cover  all  aspects  of 
professional  work  and  this  still  applies." 

It  will  be  noted  that  the  statement  refers  only  to  "pro- 
fessional work,"  but  a  leading  article  in  the  same  issue 
of  the  Society's  journal  said  this :  "However,  it  is  also 
questionable  whether  elsewhere  in  the  pharmacy  the  use 
of  trading  stamps  is  consonant  with  the  dignity  of 
pharmacy,  which  is  surely  of  some  importance  in  main- 
taining public  confidence  in  the  profession." 

Adverse  publicity 

Such  clear  warnings  have  been  issued  by  the  Council, 
would  the  conduct  of  any  pharmacist  in  breach  of  this 
"code"  be  referred  to  the  Statutory  Committee?  If  so, 
is  the  Council  prepared  to  see  the  case  against  price- 
cutting  (for  that  is  what  stamps  amount  to  according  to 
the  Society's  legal  advisers)  argued  in  public?  The  effect 
on  retail  pharmacy  of  such  publicity  could  be  disastrous ! 

Surely,  what  the  Council  really  wants  to  prevent  is  the 
plastering  of  pharmacy  windows  with  cut-price  slogans 
and  trading  stamp  trimmings.  That  matter  can  rightly 
be  dealt  with  under  the  Statement  on  Matters  of  Pro- 
fessional Conduct  which  says :  "The  appearance  of  the 
premises  should  reflect  the  professional  character  of 
pharmacy."  There  is  no  need  to  preclude  pharmacists 
from  using  a  legitimate  promotional  aid — one  which  the 
public  have  shown  they  like — to  achieve  the  objective. 

Council  recently  changed  its  mind  about  bankers'  cards, 
noting  their  widespread  acceptance.  They  should  look 
again  to  see  that  their  trading  stamps  policy  is  equally 
up  to  date. 


Hazards  of  Medication:  a  manual  of  drug 
interactions,  incompatibilities,  contra- 
indications and  adverse  effects.  Eric  W. 
Martin.  J.  B.  Lippincott  Co.  Distributed  in 
Great  Britain  by  Blackwell  Scientific 
Publications,  Osney  Mead,  Oxford  0X2 
OEL.  10i  X  7Jin.  Pp  895.  £13-75. 
The  manual  sets  out  to  provide  a  compre- 
hensive look  at  the  hazards  involved  in 
prescribing,  handling  and  producing  drugs. 

After  a  chapter  on  the  pitfalls  of  medi- 
cation, covering  such  aspects  as  inactiva- 
tion,  unsuitable  drug  combinations  and 
"drug  fallacies",  the  book  progresses  from 


research  and  development  of  a  new  com- 
pound through  to  the  medicine  in  the 
patient  and  deals  with  the  different  fac- 
tors that  contribute  towards  safety. 

Factors  giving  rise  to  inequivalency  of 
medication  are  described,  as  are  safety 
evaluation  and  sources  of  error  in  drug 
research. 

Manufacturing,  distribution  and  storage 
aspects,  such  as  control  of  bioavailability, 
labelling  and  use  of  drug  names,  are 
covered.  There  is  also  a  large  section  on 
prescribing  factors  which  goes  into  the 
choosing  of  medication,  writing  prescrip- 
tions and  the  dispensing  process. 

A  chapter  describes  how  a  host  of 
drugs  can  interfere  with  the  results  of  diag- 
nostic laboratory  tests  and  tabulates  the 
information. 


The  last  major  section  of  the  text  gives 
details  of  patient  response,  adverse  drug 
reactions  and  interactions.  Following  that 
is  a  table  on  drug  interactions  covering 
more  than  600  drugs.  Listed  are  the  names 
of  substances  for  which  interactions  have 
been  reported — not  only  drugs,  but  also 
foods,  food  ingredients,  natural  products 
and  other  chemicals.  All  recorded  inter- 
actions are  cross-referenced — an  important 
practical  advantage. 

Publications  received 
Introduction  to  Biopharmaceutics.  Milo 
Gibaldi.  Lea  &  Fsbiger.  Distributed  in 
Great  Britain  by  Henry  Kimpton,  205 
Great  Portland  Street,  London  W1.  10  x 
7  in.  Pp  80.  £1-80. 
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ESSIONAL  NEWS 


Pharmaceutical  Society 
of  Ireland 


lems  on  study  of 
pharmacy  structure 

Disappointment  was  expressed  at  the  February  meeting  of  the  Council  of  the 
Pharmaceutical  Society  of  Ireland  over  a  decision  of  the  Minister  for  Health, 
Mr  Erskine  Childers,  that  there  were  no  public  funds  available  from  which  a 
subvention  could  be  provided  to  help  the  Society  prepare  a  study  relating  to  the 
professional  and  economic  structure  of  Irish  pharmacy. 
The  Council  had  decided  at  its  January 


meeting  to  request  the  Minister  to  arrange 
a  subvention.  The  Minister  replied  that 
he  had  considered  the  request  but  regretted 
that  there  were  no  funds  at  his  disposal 
from  which  such  a  subvention  could  be 
given. 

Mr  M.  F.  Walsh  said  he  was  dis- 
appointed at  the  Minister's  reply,  having 
regard  to  the  new  involvement  of  phar- 
macists in  the  Health  Services.  He 
regretted  the  Minister  could  not  find  it 
possible  to  help  a  statutory  body  carry 
out  a  very  necessary  survey  in  difficult 
times.  It  looked  as  if  the  survey  would 
now  have  to  be  carried  out  by  pharma- 
cists themselves. 

The  Council  had  decided  that  such  a 
survey  was  necessary  and  he  suggested 
they  should  now  approach  the  matter 
along  the  lines  adopted  in  connection 
with  the  insurance  scheme  for  members. 
He  suggested  a  letter  be  sent  to  every 
pharmacist  in  an  effort  to  propose  a  blue- 
print to  ensure  the  continuance  of  phar- 
macy as  a  profession  offering  employ- 
ment comparable  with  that  of  other 
professions. 

Cheque  for  £1,000 

Recently,  a  pharmacist,  who  wished 
to  remain  anonymous,  handed  him  a 
cheque  for  £1,000  to  finance  the  pro- 
posed survey,  he  said.  But  he  returned 
it  as  he  did  not  think  it  would  be  fair 
to  expect  one  member  to  contribute  so 
much.  The  cheque  was  intended  as  a 
loan  but  he  handed  it  back  pointing  out 
that  they  should  get  contributions  from 
all  members. 

Mr  W.  J.  Butler  said  he  was  in  agree- 
ment with  most  of  Mr  Walsh's  views  on 
the  matter.  The  suggestion  that  they 
should  commission  a  report  had  been  dis- 
cussed for  tod  long.  While  he  was 
impressed,  he  wondered  where  the  £2,000 
would  come  from.  On  looking  over  the 
proposals,  he  wondered  if  they  were  not  a 
bit  too  vague  and  far-reaching.  In  the 
light  of  this  he  thought  they  should  have 
a  "re-think"  about  the  whole  matter. 

In  addition,  they  now  had  a  document 
from  the  continent  inquiring  about  the 
struoture  of  pharmacy  in  the  Republic 
and  with  the  help  of  FIP  a  substantial 
report  could  be  provided.  He  suggested 
calling  a  meeting  of  the  Practice  of  Phar- 
macy Committee  and,  since  they  had  not 
got  £2,000,  he  thought  it  might  be  possible 
to  prepare  a  survey  of  their  own  and 


then  bring  the  statistics  to  Dr  FitzGerald 
who  could  process  the  information. 

Mr  E.  J.  Burreil  pointed  out  that  it 
was  more  than  12  months  since  it  had 
been  decided  in  principle  to  have  such 
a  survey.  He  now  suggested  that  they 
ask  all  local  associations  for  their  views 
on  the  desirability  of  such  a  course.  They 
would  find  out  what  support  the  various 
regions  were  prepared  to  give.  In  addi- 
tion, local  areas  would  have  certain  views 
on  the  present  economic  position  of  phar- 
macy and  any  proposals  which  they  might 
have  for  improving  the  situation  could  be 
evaluated. 

Agreeing  with  Mr  Butler's  views,  Mr 
T.  R.  Miller  said  that  the  immediate 
requirement  was  to  have  one  unified  body 
to  speak  for  pharmacy  as  at  present  there 
was  a  disjointed  conglomeration  of  or- 
ganisations with  nobody  really  at  the 
head  of  affairs.  With  the  formation  of 
the  Union  he  envisaged  they  would  have 
a  concrete  policy  acceptable  to  all.  Once 
the  Union  was  established  everything  else 
would  fall  into  line.  In  the  meantime,  the 
Council  would  have  to  continue  their 
"fire-fighting  activities"  concerning  them- 
selves with  matters  which,  strictly  speak- 
ing, were  outside  their  statutory  functions. 

Mr  Michael  Shannon  said  he  could  not 
agree  with  either  Mr  Miller  or  Mr  Butler 
and  supported  the  view  of  Mr  Walsh.  He 
did  not  think  there  was  anybody  in  phar- 
macy capable  of  doing  the  necessary 
"carrying  and  fetching"  to  produce  the 
required  statistics. 

Immediate  action 

The  Economist  Intelligence  Unit,  which 
had  been  in  close  touch  with  pharmacy, 
would  be  an  organisation  capable  of 
preparing  an  adequate  survey.  He  agreed 
with  Mr  Walsh  that  a  letter  from  the 
president  should  go  out  to  all  members. 
They  must  act  now.  With  the  help  of  the 
IDA,  the  Practice  of  Pharmacy  Com- 
mittee might  devise  ways  and  means  of 
raising  the  necessary  money. 

Mr  R.  J.  Semple  favoured  setting  up  a 
special  committee  to  establish  contact 
with  regional  associations  who  knew  the 
needs  of  pharmacy  best.  All  pharmacists 
should  be  asked  to  subscribe — perhaps 
£2  each — to  have  a  proper  survey  pre- 
pared. The  special  committee  should  be 
composed  of  pharmacists  from  all 
branches  of  the  profession. 

Mr  T.  M.  O'Malley  said  that  frustra- 
tion was  very  evident  at  regional  level 


at  present  and  any  approaches  on  the 
lines  suggested  would  be  fruitless  until 
the  new  Union  had  been  established. 

Mr  J.  P.  O'Donnell  said  he  was  not 
surprised  to  learn  from  the  Department 
that  they  had  no  funds  available  to 
finance  such  a  study.  However,  the  Cash- 
man  Report,  a  very  fine  survey,  had  been 
compiled  with  the  help  of  members 
throughout  the  country  and  had  not  cost 
pharmacists  anything. 

As  a  result  of  numerous  negotiations 
with  the  Department  they  had  a  good 
deal  of  information  and  he  thought  this 
could  now  be  used  in  the  compilation  of 
a  new  survey. 

Remarking  that  the  survey  was  both 
desirable  and  necessary,  the  President  said 
it  was  a  matter  for  all  practising  phar- 
macists. They  were  aware  from  members 
of  the  Regional  Associations  that  funds 
were  urgently  required  if  these  bodies 
were  to  continue  to  exist.  It  would  be 
desirable  for  members  of  the  Practice  of 
Pharmacy  Committee  and  of  the  IDA 
Committee  to  discuss  the  problem  in  the 
context  of  the  new  Union. 

Responsibility  for  survival 

Stating  that  he  was  disappointed  with 
some  of  the  views  expressed,  Mr  Walsh 
said  that  the  continuance  of  pharmacy 
as  a  profession  was  the  responsibility  of 
the  Society.  He  could  not  agree  with  those 
who  said  the  survey  should  be  the 
responsibility  of  some  other  organisation. 
They  should  not  risk  pharmacy  being 
set  back  for  the  want  of  £2,000.  He 
agreed  the  Practice  of  Pharmacy  Com- 
mittee should  tackle  this  problem. 

Mr  Tom  Guckian  felt  that  the  matter 
was  not  one  for  the  Society  at  all.  For  the 
past  few  years  they  had  been  dealing  with 
many  matters  outside  their  proper  func- 
tions and  he  thought  they  should  defer 
taking  a  decision  on  the  survey  until  the 
Union  was  established.  This  should  be 
one  of  the  first  functions  of  the  Union. 

On  the  suggestion  of  the  President  it 
was  agreed  to  refer  the  matter  to  the 
Practice  of  Pharmacy  Committee  with  a 
request  that  they  report  back  their  views 
to  the  next  Council  meeting. 

Mr  Miller  reported  that  he  had  not 
been  able  to  produce  the  final  amended 
Constitution  of  the  Pharmaceutical  Union, 
as  promised  at  the  last  meeting,  but 
explained  that  the  fault  was  not  his. 
In  spite  of  frequent  'phone  calls,  the 
draft  was  still  with  a  solicitor  who  had 
promised  that  he  would  have  it  ready  on 
February  10.  Explaining  that  he  had 
numerous  letters  from  groups  in  various 
parts  of  the  country  who  were  under- 
standably annoyed  about  the  delay,  he 
asked  them  to  bear  with  him  for  another 
few  days.  All  he  could  say  was  that 
they  were  not  any  more  frustrated  than  he 
was  at  this  delay. 

The  whole  matter  was  very  dishearten- 
ing and  he  apologised  for  the  delay.  When 
he  got  the  final  Constitution  he  would 
call  a  meeting  of  his  Committee  and  lose 
no  time  in  bringing  the  Union  into  exist- 
ence. In  fairness  to  the  IDA,  he  ex- 
plained that  he  had  experienced  nothing 
but  good  will  from  them.  They  were  very 
keen  to  have  the  Union  established. 

Continued  on  page  279 
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ANTISEPTIC 
ANAESTHETIC 

AAA  Mouth  and 
Throat  Spray 

effective  against 
all  the  organisms  which 
commonly  cause 
infections  of 

the  mouth  and  throat. 


Each  can  contains 
|  7.5  g  with  a  metered 
valve  providing 
60  x  ioo  mg.  doses  (shots). 
Basic  NHS  Price  30p. 


ARMOUR  PHARMACEUTICAL  COMPANY  LTD 
EASTBOURNE  SUSSEX.  JA29/TS/2 


BONUS  OFFER 

PROFIT  BY  PROFESSIONAL 
RECOMMENDATION 
OF  A  'CHEMIST  ONLY'  LINE 

During  the  coming  months  many 
prescriptions  will  reach  you 
for  AAA  Mouth  and  Throat  Spray. 

Why  not  take  advantage  of  this 
prescription  demand  and,  increase  it  by  :- 

a)  recommending  the  product  with  confidence 
to  those  customers  seeking  your  professional 
advice  on  the  treatment  of  SORE  THROATS 
and  MOUTH  ULCERS. 

b)  ordering  a  'bonus'  parcel  NOW. 

BONUS  OFFER  PERIOD -March  6th. 

-March  31st.  1972 

OFFER  Order  through  your  local  wholesaler  at  the  rate  of 
10  packs  invoiced  for  the  price  of  8  during  the  offer  period. 

-  incidentally,  on  an  outlay  of  only  £2.40  this  offer  brings 
you  a  return  of  £4.50  -  a  cash  profit  of  £2.10 


NAME 


SEND  THIS  TO  YOUR  WHOLESALER  NOW 


BONUS  OFFER 
AAA  Mouth  and  Throat  Spray 


ADDRESS 


OFFER  PERIOD 
March  6-31  1972 

Supply:-  (tick  appropriate  □) 

□  10  pks.  invoiced  at  8-pack  price 

□  20  pks.  invoiced  at  16-pack  price 

□  30  pks.  invoiced  at  24-pack  price 


■ft 
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WILKINSON 


WILKINSON 

I  

WILKINSON 


OCTOBER  TO  DECEMBER: 

THE  LEAD  OVER  OUR 
MAIN  COMPETITOR  WAS 


BE  SURE  YOUR  STOCKS  AND  DISPLAY 
ARE  IN  THE  SAME  3  to1  RATIO. 


*  Source  NOP  Random  Omnibus  Surveys,  October- December  1971 
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Mr  Sample,  stating  that  he  was  also 
disillusioned  with  the  lack  of  progress, 
suggested  calling  a  meeting  of  all  in- 
terested parties.  People  in  the  provinces 
were  getting  very  restive — with  so  much 
taking  place  concerning  the  Health  Ser- 
vices they  did  not  know  where  they 
stood  and  were  looking  for  directions 
which  the  Union  should  now  be  giving 
them. 

Mr  Walsh  said  one  advantage  of  the 
delay  was  that  when  the  Constitution 
was  eventually  drawn  up  there  would  be 
less  work  for  the  Committee  to  do  on  it, 
and  to  that  extent  the  wait  would  have 
been  worth  while.  They  were  satisfied 
that  as  soon  as  he  got  the  document 
back,  Mr  Miller  would  get  the  various 
representatives  "around  the  table". 

The  President  said  he  could  understand 
Mr  Miller's  position  as  he  himself  was 
also  under  pressure.  They  accepted, 
without  question,  Mr  Miller's  assurance 
that  they  would  have  the  final  document 
later  that  week.  Mr  Miller  could  not  be 
blamed  for  the  delay.  Members  wanted  to 
know  when  the  Union  would  come  into 
existence  and  they  were  entitled  to  this 
information.  If  after  Thursday  the  docu- 
ment had  not  arrived  they  would  ask 
the  IDA  to  report  on  the  difficulties. 

Resignation  regretted 

A  letter  was  received  from  Mr  J.  B. 
Murphy,  the  Cork  representative  on  the 
Council,  tendering  his  resignation  as  he 
was  finding  it  impossible  to  attend  meet- 
ings. 

The  President  said  that  when  he 
received  Mr  Murphy's  letter  he  had 
written  back  expressing  regret  at  his 
decision  and  endeavouring  to  prevail  on 
him  to  change  his  mind.  Unfortunately, 
Mr  Murphy  experienced  great  inconveni- 
ence in  getting  to  meetings  and  had  no 
alternative  to  resigning. 

"I  wish  to  place  on  record  the  Coun- 
cil's appreciation  of  the  contributions  of 
a  valued  member  who  has  worked  hard 
over  the  years.  We  are  all  indebted  to 
him  for  his  valuable  work  for  the 
Society,  and  on  behalf  of  the  Council 
I  wish  to  thank  him  for  his  very  con- 
scientious work  and  to  wish  him  every 
success  in  the  future".  The  President 
added  that  they  would  have  to  co-opt  a 
successor  and  they  would  be  seeking  the 
views  of  pharmacists  from  the  Cork  area 
when  it  came  to  making  the  appointment. 

Mr  J.  C.  Bloomfield,  Professional  Sec- 
retary, wrote  stating  that  a  vacancy 
existed  on  the  executive  committee  of  the 
section  on  the  General  Practice  of  Phar- 
macy of  FIP  and  explaining  that  the 
Council  was  entitled  to  nominate  a  can- 
didate for  election  at  Lisbon  later  this 
year. 


On  the  motion  of  the  President,  it  was 
agreed  to  nominate  Mr  J.  P.  O'DonneH. 

Concern  was  expressed  when  Mr  Butler 
drew  the  Council's  attention  to  an  article 
in  the  Grocery  Review  urging  shop- 
keepers to  stock  a  number  of  well-known 
non-scheduled  medicines.  The  article, 
entitled  "High  Profits  from  Winter's  111 
Winds",  was  described  by  Mr  Walsh  as 
dynamite.  Some  of  the  claims  made 
should  be  repudiated  in  public  because 
often  the  pharmacist  got  discredited  over 
misleading  advertisements  of  this  nature. 

Mr  Butler,  who  read  extracts  from  the 
article,  said  it  dealt  with  a  wide  range  of 
pharmaceutical  preparations  and  showed 
the  regard  some  manufacturers  had  for 
the  role  of  pharmacists.  He  thought  the 
matter  should  be  brought  to  the  attention 
of  the  National  Drugs'  Advisory  Board. 

Professor  R.  F.  Timoney  said  he  was 
astounded  to  ■  learn  of  this  article  and 
agreed  it  would  be  brought  to  the 
attention  of  the  National  Drugs'  Advisory 
Board.  There  was  a  sense  of  urgency 
about  the  matter. 

Checking  abuse 

The  President  reported  that  the  Society 
had  taken  the  initiative  in  a  campaign  to 
reduce  the  misuse  and  abuse  of  medicines 
and  drugs.  A  meeting  had  been  held 
recently  which  was  attended  by  repre- 
sentatives of  the  medical  and  nursing 
professions,  parent-teacher  organisations, 
social  workers  and  the  Department  of 
Health;  the  Gardai,  the  Council  and  the 
College  of  Pharmacy.  Considerable  pro- 
gress had  been  made  and  arrangements 
had  been  made  for  further  discussions. 

Mr  Semple  said  the  campaign  was  a 
bold  experiment  and  he  was  glad  to  find 
such  a  wide  spectrum  of  interests  in 
favour  of  action. 

Dr  Boles  reported  on  a  visit  by  mem- 
bers of  the  Joint  Negotiating  Committee 
to  the  Department  of  Health  the  previous 
Wednesday  when  further  matters  relating 
to  the  Health  scheme  were  clarified.  The 
draft  contract  for  pharmacists  was  a 
simple,  non-controversial  document. 

Arising  out  of  the  Practice  of  Phar- 
macy Committee,  Mr  Walsh  said  a  deci- 
sion had  been  taken  in  principle  that 
pharmacists  should  engage  in  pregnancy 
testing.  He  thought  the  Post-Graduate 
Education  Committee  should  be  asked  to 
go  ahead  with  demonstrations  or  else 
they  should  abandon  the  idea. 

Mr  Butler  said  the  matter  was  at  present 
under  consideration  by  the  Practice  of 
Pharmacy  Committee. 

Mr  Semple  said  that  the  Post-Graduate 
Committee  had  decided  to  provide  lec- 
tures on  drug  abuse  in  the  eight  Health 
regions.  Arrangements  had  also  been  made 
for  a  special  course  in  aseptic  techniques 
for  hospital  pharmacists. 

Mr  Patrick  Browne  said  the  Hospital 
Pharmacists'  Association  fully  approved 
of  the  lectures  on  aseptic  dispensing. 

Replying  to  Mr  Butler,  the  President 
said  that  pharmacists  in  the  Midland 
Health  Region  could  rest  assured  that  if 
the  figure  of  900,000  card  holders  in  the 
Health  Scheme  was  exceeded  to  any  sig- 
nificant extent  the  terms  would  have  to 
be  re-negotiated. 

Arising   out   of   the   Law  Committee 


Report,  it  was  recommended  that  a  letter 
be  sent  to  a  Dublin  pharmacist  who  had 
dispensed  prescriptions  for  Diconal  and 
had  later  discovered  that  they  were  for- 
geries, pointing  out  that  prescriptions  of 
this  type  were  automatically  suspect  and 
that  the  greatest  care  should  be  taken  to 
check  them. 

The  Registrar  reported  that  approval 
for  the  new  retention  fees  had  been  given 
by  the  Minister  for  Health  and  that  a  list 
of  the  new  scales  would  be  circulated  in 
a  matter  of  days. 


Tuesday,  February  29 

Bournemouth  Branch,  Pharmaceutical  Society, 

Postgraduate  Medical  Centre,  Palmerston 
Road,  Boscombe  at  7.30pm.  Mr  E.  J.  Down- 
ing on  "A  look  at  our  work". 


Wednesday,  March  1 

Bournemouth  Branch,  Pharmaceutical  Society, 

Medical  Centre,  Royal  Victoria  hospital, 
Boscombe,  at  1.15pm.  Dr  Ralph  Wright  on 
"Australian  antigen". 

Brighton  Branch,  Pharmaceutical  Society, 
School  of  Pharmacy,  Brighton,  at  7.45pm. 
Dr  Christy  on  "Drugs  and  fertility"  (lecture 
course). 

Chiltern    Region,    Pharmaceutical  Society, 

Chelsea  College,  University  of  London,  Man- 
resa  Road,  London  SW3  at  7.30pm.  Refresher 
course  "Topical  medication". 
East  Anglia  Region,  Society  for  Analytical 
Chemistry,  Merck  Sharp  &  Dohme  Ltd, 
Hoddesdon,  Hertfordshire,  at  2.30pm.  Meet- 
ing on  "Aspects  of  quality  control  during 
manufacturing". 

School  of  Pharmacy,  29/39  Brunswick  Square, 
London  WC1N  1AX.  Open  Day. 
Sheffield  Branch,  Pharmaceutical  Society, 
Royal  Victoria  hotel,  Sheffield,  at  8pm. 
"Better  motoring  forum". 
Thames  Valley  Pharmacists'  Association, 
Worcester  Park  hotel,  at  6.30pm.  Annual 
dinner  and  dance. 

Thursday,  March  2 

Bournemouth  Branch,  Pharmaceutical  Society, 
Postgraduate  Medical  Centre,  Royal  Victoria 
hospital,    Boscombe,    at    8pm.  Refresher 
course,  diabetes  and  blood  dyscrasias. 
Finchley    Branch,    Pharmaceutical  Society, 
Hendon  Town  Hall,  London   NW4.  Mr 
David  Jack  on  "Drug  research  today". 
Huddersfield  Branch,  Pharmaceutical  Society, 
Spotted  Cow  hotel,  New  Hey  Road,  Salen- 
dine  Nook,  Huddersfield,  at  8pm.  Mr  A.  N. 
Handley  on  "Flying  free". 
Pharmaceutical    Group,    Royal    Society  of 
Health,    90    Buckingham    Palace    Road,  at 
7.30pm.  "Strip  packaging". 
Society  of  Cosmetic  Chemists,  Royal  Society 
of  Arts,   6-8   John  Adam  Street,  London 
WC2  at  7pm.     Dr  J.  K.  Prall  on  "The 
evaluation  of  the  effectiveness  of  the  hair 
oroducts". 

West    Ham    Association    of  Pharmacists, 

Manor  Hall,  Chigwell,  at  6.30pm.  Annual 
dinner  and  dance. 

Friday,  March  3 

The  Society  for  Analytical  Chemistry,  Bath 
University  of  Technology,  Claverton  Down, 
p.ith,  at  5pm.  Annual  meeting,  followed  by 
Mr  C.  A.  Parker  on  "Photoluminescence  in 
analysis  and  research". 

Sunday,  March  5 

Lancaster    Branch,    Pharmaceutical  Society, 

Postgraduate  centre,  Ashton  Road,  Lancaster, 
at  10.15am.  Study  Day.  Dr  A.  Adamson  on 
"Clinical  considerations"  and  Mr  J.  Bellis  on 
"Pharmaceutical  aspects". 
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Why  specify  LANOXIN? 


The  minute  quantity  of  Digoxin  powder  that 
must  be  meticulously  measured  into  each 
0  0625  mg  LANOXIN*-  PG  Tablet  is  indicated 
in  the  photograph  above. 

Since  1929,  when  Digoxin  was  discovered 
in  the  Wellcome  laboratories,  we  have  been 
making  LANOXIN  to  meet  very  exacting 
standards  in  a  field  where  patient  sensitivity  to 
dosage  variation  is  so  uncertain. 

When  you  write  LANOXIN  you  specify  a 
drug  the  composition  of  which  is  pure,  precise 
and  predictable. 

*Trade  Mark 


Presentation 

LANOXIN  Tablets- containing  0-25  mg  Digoxin 
LANOXIN-PG  (Paediatric/Geriatric) 

Tablets- containing  0-0625  mg 
LANOXIN  Oral  Solution-containing  0-5mg/ml 
LANOXIN  Paediatric  Elixir- containing  0  05mg/ml 
LANOXIN  Injection  -  containing  0-5  mg/2  ml  ampoule 

Full  information  is  available  on  request. 


Wellcome 

Burroughs  Wellcome  &  Co. 

(The  Wellcome  Foundation  Ltd.)  Dartford,  Kent. 
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THIS  WEEK'S  PRICE  CHANGES 


A  LGISPRAY  (331  C  of  C) 

spray  balm  aerosol 
ALUDROX  (1352  Wyeth) 

tablets 

compound  48 
A-PEK  (328  C  of  CI 

'  25  ml 
100  ml 
BADE  DAS  (338  Cussons 
Continental  bath  gelee 
5  •  bath  (3502) 
10  bath  (3504) 
25  •  bath  (3505) 
75  -  bath  (3506) 
BARBER  (85  BESI 
health  lamps 
ultra-violet  and 

infra-red  table  365 
infra-red  and  luminous 

heat  table  popular 
infra  red  and  luminous 

table  596 
ultra-violet  and 

infra-red  table  641 
ultra-violet,  infra-red 
and  luminous  heat 
stand  465 
BELLA  (967  Perl) 

eyelash  curler 
BENORAL  (1599  Winthrop) 

suspension  20%       300  ml 
BENZAC  (1335  Wigglesworth) 
tablets  15 
40 

BRICANYL  (68  Astra) 

syrup  2O0  ml 

BRONNLEY  (194  Bronnleyl 
soap 

country  herbs 
bottle 
crate  (6) 
visitors  (6) 


CULLINGFORD  (331  C  of  C) 
specialities 


1.05 
3.71 


3.472  dz 
6.874  dz 
15.622  dz 


1  029dz 

2  036dz 
4.628dz 


1.40  a 
4.95 


0.50  a 
0.99 
2.25 


0.97dz 
1  60dz 


0.29dz 
048dz 


eggs 

0107 

basket  of  5 

0.103 

BRUT  (446  F1) 

splash 

5443 

1.13 

spray 

5445 

1.13 

CALVERTS  (331  C  of  C) 

soap 

medicated  sulph 

ur 

0.63dz 

carbolic  20% 

0.92dz 

tooth  powder 

1  oz 

0.72dz 

75g 

1 ,04dz 

polythene  pack 

2oz 

1  33dz 

C.B's  (1335  Wigglesworth) 

Colts  foot  bronchials 

0.73dz 

1  20dz 

CHIEFS (702  K  CI 

handkerchiefs 

3-ply 

1.35 
I6dzl 

CLAIROL  (172  BMCL) 

Creme  rinse 

60  cc 

0  111 

Nice  N'  Easy 

hairspray 

210g 

0.288 

454  g 

0  484 

CLEARASIL  (1055  RM) 

cleansing  lotion 

3  23dz 

shampoo 

3.60dz 

afterwash 

100  cc 

COLDREX 

cough  syrup 

1.53dz 

COLISTOL 

No.  1 

20  oz 

1.15 

80  oz 

3.72 

piglet  doser 

450  ml 

0.86 

COLIVAC  (328cccl 

vet 

100  ml 

1.91 

COMANCHE  (331  C  of  C) 

hair  spray 

1.9ldz 

COMPLAN  (518Glax 

o) 

11b 

3.36dz 

CONQUITA  (331  C  of  CI 

lacquer  remover 

57  cc 

0.67dz 

beer,  egg  and  lanolin, 

medicated 

465  cc 

1.54dz 

0.51 
0.51 


0.16dz 
0.27dz 
0.21dz 
0.31dz 
0.39dz 

0.22dz 
0  36dz 

0  15 
(6dz) 


0.128 
0.218 


0.97dz 
1  08dz 


0  30 
0  99 


0.20dz 
0.45dz 


OIREMA  (378  Distal 

tablets  25  mg  pack  of  500 

EXAMOL  (1335Wigglesworthl 
ointment  tin 
ointment  jar 


1.1  Odz 


FRESH  (193  Brobat) 

disinfectant  1  gal  0.52 

12  oz 

GLINTEEL  (1335  Wigglesworth) 

lotion  0.90dz 
pastilles  0.95dz 
shampoo  1  OOdz 


0. 14%  f 
0.24+ 


0.31  • 
1.86 
0.66  a 
0.30  c 
1.90 

2.35  i 
2.35 


0.08  a 

0.14 
0.09 
0. 13 
0.20 

0.11  a 
0.18  r 


0.55 
0.92 


0.44 
0  49 


1.84  r 
5.94 
1. 15 

2.55  a 
0. 

0.29  i 
0.35  c 
0.10  a 
0.23 


bubbly  Bunny  bubble  bath 

1  80dz 

0.53dz 

0.27 

i 

butterfly  bath  fragrance 

1  36dz 

0.60dz 

0.22 

Gayrobe  charms 

1  49dz 

065dz 

0.24 

lavender  belle 

2.1 2dz 

0.34 

Noddy  bubble  bath 

2  82dz 

0  83dz 

0.42 

a 

refill 

1  58dz 

0.46dz 

0.24 

toilet  set 

3.22dz 

0.94dz 

0.48 

picture  soaps 

2.28dz 

0.67dz 

0.34 

i 

Number  One  Cologne  mist 

3.42dz 

1  48dz 

0.55 

perfumed  belle 

2.1 2dz 

0.93dz 

0.34 

DANISTOL  (328  CCC) 

capsules  A  (vet)  25 

0.93 

0.25 

1.49 

r 

100 

3.20 

0.88 

5.28 

injection  (vet)         100  ml 

0.93 

0.25 

1.49 

500  ml 

3.30 

0.88 

5.28 

DELSEY  (702  KC) 

facial  tissues  150 

1.97 

0.22 

a 

(2dz) 

(2dzl 

mansize  100 

2.26 

0.25 

(2dz) 

(2dzl 

toilet  tissue  twin  roll 

1.02 

r 

(IVSdzl 

flat-pack  twin 

1  85 

a 

(2dz) 

0.13% 

0.14 

0.15 


GLUMORIN  (452  FBAI 

tablets  30  bu  100 
GLYCOLOGNE  ( 1 335  Wigglesworth  I 

hand  jelly  0  7 

GOULDS  (1335  Wigglesworth  I 

gripe  mixture  4  oz  0.9 

3-HANDS  (671  Jeyes) 
3  HANDS  (193  Brobat) 


0  35dz 
0.29dz 


disinfectant 


p.v.c. 
HUSK  (328  CCC) 


210ml 
340  ml 
570  ml 


0.74dz 
0.95dz 
1  35dz 


KLEENEX  (702  KCI 
kitchen 


small  &  large 


KOTEX  (702  KC) 
sanitary  towels 
size  1 


12 
12 


New  Freedom 
panties 
towels 

MARVIC  (1091  Rybar) 
inhaler 

MCKINTOL  11335  Wigglesworth) 
dandruff  lotion        4  oz 
dandruff  lotion         1  10  ml 

MONEKIL  (328  CCC) 
tablets  (vet)  100 

OP  AS  ( 1 335  Wigglesworth) 
powilei 


5.69 
(4dz) 
3.30 
(2dz) 

3.10dz 

2.88 

(2dz) 


0.63dz 
0.64 


PANALEVE  (1335  Wigglesworth) 
elixir  56  ml 

tablets  25 
50 
100 

Pancreatm  (1335  Wigglesworth) 
granules  226  g 

PEDRI  AN  (1335  Wigglesworth) 
foot  salve 

PEKSOL  (328  CCC) 
soluble  vitamins  (vet) 

20  oz 


1  _43dz 
097dz 
1.70dz 

2  75dz 


3.45 


PHOSPHOLINE  IODIDE  |1370  Ayerst) 


1 .5  mg 
PORTIA  (1160  Solport) 
animal  wool  V,  oz 

baby  balances 

outfits  D60 
blackhead  remover 

carded  10 
caustic  pencils 
first  aid  case  D1 80 

iodine  brushes  loose 

carded  10 
nail  brushes  B518 
B516 

styptic  pencils 

3"  labelled  &  cello,  wrapped 

carded  10      D1 660 
2"  in  plastic  case 

carded  10  D1663 
tincture  &  lotion  brushes 
favelon 
goose  size 
duck  size 


0.79 


0.44dz 
0  08 
1.44 

0.32 
0.124 
0  164 


0.024 
0.032 


0  198dz 
0.10 


0.037 
0.049 


0.084 
0.156 


d 

0.14  a 

0.14  a 
d 

0.08  r 
0. 10% 
0.15 


38.187  dz 

11  313dz 

5.50 

injection                  100  ml 
400  ml 

IN  (48AP) 

1.86 
4,13 

2.48  , 
5.50 

• 

eau  de  parfum         48  cc 

1  48 

0.665 

3.20 

10  24 

2.99 

16.64 

94  cc 

2.30 

1.035 

5.00 

195  cc 

3.70 

1  665 

8  00 

3.37 

4.50 

INHALEX  (1335  Wigglesworth) 

capsules                 1 2 

1.04dz 

0.31dz 

0.15'/,  a 

2.61 

3.47 

ephedrine  drops       4  dr 

0.88dz 

0.26dz 

0.13 

aqueous  solution      4  dr 

0.82dz 

0  25dz 

0.12 

9.45 

2.76 

15.36 

KARODOR  (328  CCC) 

wound  dressing         5  x  50g 

1.50 

0  40 

2.40  i 

KIKU  (446  Fl) 

23.06 

6.75 

37. SO 

bath  powder  0530 
KINX  (1073  Robinson) 

067 

0  30 

1.50  a 

3.30dz 

1  485dz 

0.55  i 

roll 

3.33 
(1!<dz 

I 

towels 

1.69 

0.19 

r 

(2dzl 

(2dzl 

twin  pack 

2.53 

0.28 

(IVSdzl 

(l%dz) 

pretty  patterns 

2.53 

0  28 

(1%dz) 

(1%dz) 

holders 

2.92 

0.33 

a 

(4dz) 

(4dz) 

issues  silk  soft  boutiq 

ue 

1.96 

0  22 

0.12 

(2dz) 

(2dz) 

handy 

72 

3.24 

036 

0.06% 

(6dzl 

(6dz) 

regular  100 

3.75 

0.42 

0.11% 

(4dz) 

(4dz) 

150 

2.29 

0.26 

0.14 

(2dz) 

(2dz) 

pocket  pack 

1.89 

021 

0.02 

(1  gross) 

( 1  gross) 

for  men 

1.35 

0.15 

0.03  i 

I6dzl 

(6dz) 

100 

2.59 

0.29 

0.16  a 

I2dz) 

(2dz) 

toilet  tissue 

1.68 

c 

twin  pack  rolls 

(l'/idzl 

OPERTOX  (328  CCC 

aerosol  (vet) 

172  g 

0.63 

0  17 

1.00  r 

294  g 

0.84 

0.23 

1.86 

lotion 

1.  gal 

3.72 

0.99 

5.94 

0.16% 
0.19 


0.42 
0. 16% 


0.23  i 
3.83  tsl  r 


2oz 

0  58dz 

0.1 7dz 

0.08'/.  a 

4  oz 

0.99dz 

0  30dz 

0.15 

8  oz 

1.57dz 

0.47dz 

0.23'/! 

33 

0.72dz 

0.22dz 

0.11 

66 

1.19dz 

0.36dz 

0.18 

99 

1.72dz 

0.52dz 

0.26 

(121 

1.19 

0.36 

0.06 

(3dz| 

I3dz) 

0.18  a 
0.12% 
0.22% 
0.37% 


0.15  a 

4.60  a 
1. 19  tsl  c 
0.06  c 

1.14  a 

0.08  r 

0.12  a 

2.25  r 

0.04  a 
0.05 
022 
0.29% 


0.05 
0.10 


0  04 
0  05 


PREMIER  (328  CCC) 

cattle  drench  20  oz 

PRIDE  (487  Furman) 

bath  cushion  entire  entry 
PURAPEN  G  (1393  BRLI 

entire  entry 
R.V.T.  (1335  Wigglesworth) 

tonic  elixir  230  m 

8  oz 

RYBAR  (1091  Rybar) 
inhaler 

with  mask 
special 

ST.  FRANCIS  (1335  Wigglesworth) 
Cat  and  dog  products 
antiseptic  ear  drops 
antiseptic  ointment 
brush-off  aerosol 
diarrhoea  tablets 
indigestion  tablets 
laxative  tablets 
liquid  shampoo 
pain  relief  tablets 
roundworm  tablets 
sedative  tablets 
tapeworm  tablets 

(cats  &  puppies) 

(dogs) 

SACSOL  (1335  Wigglesworth) 


10  20dz 
10.20dz 
10.20dz 


1  32dz 
0.99dz 
2.42dz 
0.99dz 
0.99dz 
0.99dz 
1.10dz 
0.99dz 

0  99dz. 
0.99dz 
1.10dz 
1.10dz 

1  65dz 


0  30dz 
0  30dz 
0.30dz 
0  33dz 


1.10  r 
d 
d 

0.24%  t  / 


1  27  a 
1  68 
1.18 


0.20  a 

0.12% 

0.30 

0.15 

0.15 

0.15 

0.16V, 

0. 12% 

0. 12% 

0.15 

0.16% 
0.20% 


tablets  200 

0.97dz 

0. 12  a 

SCORVITE  (1335  Wigglesworth) 

tablets  14 

1  45dz 

0. 18'/,  a 

SEPICHLOR  (1335  Wigglesworth) 

lozenges  20 

0.99dz 

0.12%a 

SO-SOFT  (1227  THPI 

SO-SOFT  (193  Brobat) 

rolls  twin 

1.02 
(1%dz) 

0.07  r 

SPRAYMARK  AEROSOLS  (328  CCC) 

marking  fluid           6  x  172  g 

2  82 

3.75  i 

STIMULATING  LINIMENT  (328  CCC) 

8  oz 

0.68 

0.18 

1.08  i 

STRESNIL  (328  CCC) 

injection  (vet)          50  cc 

2.06 

2.75  a 

TABLOID  (208  BWI 

ephedrine  Hcl 

30  mg                pack  of  25 

d 

TEDRAL  (1310  WW) 

linctus                   300  ml 

d 

TEDRAL  EXPECT  (1310WWI 

linctus                   300  ml 

0.52 

0.155 

0.93%  t 

TEN  NEW  PENCE  (287  CPCI 

beer  shampoo  0141 

0.67dz 

O.igdz 

0. 10  i 

bubble  bath  0140 

0.67dz 

0.1 9dz 

0. 10 

cleansing  milk  0137 

0.62dz 

0.27dz 

0. 10 

cream  rinse  0134 

0.67dz 

0.1 9dz 

0.10 

egg  &  lemon  shampoo  0137 

0.67dz 

0,19dz 

0.10 

eye  make  up  remover  0139 

0.62dz 

0,27dz 

0.10 

hand  cream  0138 

0.62dz 

0.27dz 

0.10 

herb  shampoo  0130 

0.67dz 

0.19dz 

0.10 

lacquer  removing  shampoo   0133  0.67dz 

0.1 9dz 

0.10 

lanolin  shampoo  0132 

0.67dz 

0  19dz 

0.10 

lemon  cream  rinse  0142 

067dz 

0.19dz 

0.10 

moisturising  cream  0136 

0.62dz 

0.27dz 

0.10 

setting  lotion  0135 

0.62dz 

0.27dz 

0. 10 

TIGRESS  (328CCC) 

teat  and  udder  lib 

0.50 

0.13 

0.79  r 

dressing  41b 

1.74 

0.46 

2.77 

121b 

5.49 

1 .26 

7.59  i 

TRIM  (957  Perl) 

eyebrow  tweezers     1 1 2 

1.80dz 

0.81dz 

0.30  i 

nail  clipper  20/4 

1.60dz 

0.72dz 

0  25 

30/4 

3.00dz 

1.35dz 

0.45 

nail  files                 1 10 

1.65dz 

0.745dz 

0.28 

folding  111 

1.80dz 

081dz 

030 

toenail  clipper          4  -  1C 

5.40dz 

2  43dz 

0.82 

TUSSOBRON  (1335  Wigglesworth 

56  ml 

l.lOdz 

0. 14  t  i 

114ml 

1.76dz 

0.25  t 

packs  of  2oz  and  4oz 

d 

ULCANON  11335  Wigglesworth) 

%oz 

1 .05dz 

0.32dz 

0.15  a 

Gelets 

0.95dz 

0.29dz 

0  .14'/,  a 

VADEMECUM  (957  Perl) 

mouthwash              20  cc 

1.92dz 

0.575dz 

0.30  i 

75  cc 

6.00dz 

1  80dz 

0.89 

VANEXAIME  ( 1 335  Wigglesworth) 

head  lotion              56  ml 

091dz 

0.27dz 

0.14  i 

2  oz  pack 

d 

VERMIPELS  (328  CC) 

in  feed  warmer  2lb 

2.48 

3.30  i 

8lb 

8.62 

11.50 

VESAGEX  (1335  Wigglesworth) 

antiseptic  ointment 

60  g 

1  92dz 

0.24  a 

500  g 

0.67 

1.00 

V.P.D.  (328  CCCI 

predigested  feed 

(vet)                  12  x  1  oz 

1.65 

2.20  c 

WHITE'S,  DR  (761  Lilia  White 

sanitary  towels 

El 

0.76dz 

0.08% 

The  publication  of  the  weekly 
cumulative  price  list  will  be 
resumed  as  soon  as  the  power 
emergency  permits. 
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BEECHAM  PROPRIETARY  MEDICINES 
RESALE  PRICE  MAINTENANCE 

Statement 
of  Policy 

On  the  5th  June,  1970,  the  Restrictive  Practices  Court  ruled  in  favour 
of  price  maintenance  for  Proprietary  Medicines.  The  Court  was  of  the 
opinion  that  it  was  in  the  best  interests  of  the  public  if  proprietary  medicines 
were  allowed  to  be  price  maintained. 

In  accordance  with  this  decision  Beecham  have  consistently  adopted 
the  policy  of  upholding  price  maintenance  of  their  proprietary  medicines 
and  have  asked  all  their  customers  to  maintain  the  fixed  retail  prices. 

Beecham  give  notice  that  they  will  refuse  to  supply  any  trader 
who  will  not  give  an  undertaking  to  maintain  retail  prices.  Where 
prices  of  their  products  are  persistently  cut  Beecham  will  obtain  an 
injunction  preventing  any  retailer  from  so  doing  and  claim  costs  of  such 
an  action : — 

High  Court  proceedings  have  been  successfully  taken 
against  the  three  retailers  named  below  and  the  defendants 
were  ordered  to  pay  the  following  amounts  towards 
Beecham's  costs. 

Supasave  Stores  (Palmers  Green,  London) — £25  costs 
Sileby  Superstores  Ltd.  (Sileby,  Leicestershire) — £100  costs 
Whelan's  Discount  Stores  Ltd.  (Wigan,  Lanes.) — £100  costs 

BEECHAM  PRODUCTS,  BEECHAM  HOUSE,  BRENTFORD,  MIDDLESEX 
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Classified  advertisements 


Situations  vacant 


GOVERNMENT  OF  NORTHERN  IRELAND 


nj 

PHARMACIST 


Applications  are  invited  for  a  pensionable  post  in  the 
Ministry  of  Health  and  Social  Services. 

QUALIFICATIONS 

Candidates  must  be  registered  Pharmaceutical  Chemists  and 
preferably  have  a  university  degree  in  pharmacy  or  a  closely 
allied  discipline. 

They  should  also  have  a  good  knowledge  of  both  hospital 
and  retail  pharmacy.  A  knowledge  of  industrial  pharmacy 
and/or  experience  of  administrative  work  would  be  an 
advantage. 

DUTIES 

The  successful  candidate,  under  the  direction  of  the 
Ministry's  Chief  Pharmacist,  will  assist  in  all  the 
pharmaceutical  work  of  the  Ministry  undertaken  at 
professional  level.  This  work  will  include  certain  Inspection 
Duties  under  the  Medicines  Act  1968,  advice  oa  hospital 
pharmacy  and  general  pharmaceutical  services. 

SALARY  SCALE  -  £2583  -  £3396. 

Entry  point  will  be  related  to  experience  and  qualifications. 

Application  forms  and  further  particulars  obtainable  from 
the  Secretary,  Civil  Service  Commission,  Clarendon  House, 
Adelaide  Street,  Belfast,  BT2  8ND,  (tel:  27963  ext  26). 
Completed  application  forms  should  be  returned  by 
15  March  1972. 

Please  quote  SB22/72/1 14 


Quality  Controller  required  to  set 
up  a  new  unit  for  rapidly  expand- 
ing company.  He  will  initially 
equip  the  laboratory  and  recruit 
his  own  staff  to  exercise  control 
of  raw  materials/finished  products 
to  meet  the  requirements  of  the 
medicirve  act.  Candidates  aged 
under  forty  should  be  well 
qualified  and  have  considerable 
analytical  experience.  This  is  an 
attractive  post  for  a  man  with 
ideas  and  management  potential 
and  should  lead  to  board  level 
status  within  a  few  years.  Com- 
mencing salary  £2,500  -  £3,000 
according  to  experience. 


Apply: 
S.W.  Hows, 

J.M.  Loveridge  Limited, 
Manufacturing  Chemists, 
Millbrooke  Road, 
Southampton,  S09  3LT. 


SHEFFIELD 

MANAGER  or  MANAGERESS 

required  for  suburban  branch  of 
well-established  company. 

A  modern  shop  with  busy  coun- 
ter and  dispensary.  Competent 
staff,  minimum  of  paperwork,  free 
accommodation,  if  required. 
Salary  £2.500. 

Please  reply  to: 
P.   D.    Barraclough,  MPS 
HARRY  S.  ALLEN  LTD. 
30-40  Eben  Street, 
Sheffield,  S9  1AU. 


Kenton/Harrow  district  ex- 
perienced female  counter 
assistants  full  and  part  time 
required  for  pleasant,  modern, 
busy  pharmacy  excellent 
salary,  good  conditions,  young 
progressive  company.  Tel: 
the  proprietor,  01  -907  1 1  52 
before  6  p.m.  01-445  166 
after  6  p.m. 


0 


Vestric 


Surgical  Supervisor 

|  The  Company:     Vestric  is  the  largest  pharmaceutical  whole- 
saler in  Europe,  providing  services  to  retail 
pharmacies,  hospitals,  clinics,  veterinary 
surgeons  and  users  of  surgical  equipment 
from  34  centres  throughout  the  United 
Kingdom. 


|The  position:       A  Surgical  Supervisor  aged  25/40,  is  required 
at  the  Company's  Speke,  Liverpool  Branch 
whose  experience  includes  a  knowledge 
of  sales  outlets  and  source  of  supply  of  the 
standard  range  of  surgical  products. 

The  Company  offers  an  attractive  starting 
salary  together  with  significant  fringe 
benefits,  which  include  pension  and  life 
assurance  schemes,  profit  sharing  bonus, 
etc. 

Write  in  first  instance  to: 
Branch  Manager 

Vestric  Limited 

P.O.  Box  9, 
Shaw  Road, 

Speke,  Liverpool  L24  9JD. 


A  member  of  the  Glaxo  Group  of  Companies. 


LADY  OR  GENTLEMAN 

required  for  supervisory  duties 
in  Tablet  Packing  Department. 
Knowledge  of  Pharmaceutical 
practice  essential.  Five  day 
week  in  South  London. 

G.O.  Woodward  &  Co.  Ltd., 
225  Putney  Bridge  Road, 
LONDON  SW15. 

Tel:  870  0971 


Trade  services 


PRESCRIPTION  LABELS  (gummed) 
from  75p  1 ,000.  Good  Service.  Head- 
ings, cards.  Any  quantities.  Press 
Productions  (London)  Ltd,  14  North- 
bourne  Road,  SW4  .  01-622  4706. 


Miscellaneous 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
9  Sugar  Lane  &  34  Shudehlll 
Manchester   4.    DEAnsgate  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types)  Hair-Orna- 
ments, etc.  Limited  quantity  of 
clearing  lines  available,  parcels 
from  £5.00  and  upwards. 


WASDELL  PACKAGING 

Tablets  -  Creams  -  Liquids 

Direct  Mailing,  Promotions. 
Hand  assembly. 

Upper  Mills  Estate,  Stone- 
house,  Glos. 

Telephone  Stonehouse  2343. 


Wanted 


Wanted  in  any  quantity  -  Mandelle 
quilted  hot  water  bottles,  Gillette 
"Gold  Plated"  Razors:  H.  Wolman 
Pharmacy  Ltd.,  76  Brick  Lane, 
London  E1  6RL. 
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siffied  advertisements 


ospital  appointments 


Dewsbury,  Batley  and  Mirfield  Hospital 
Management  Committee 

SENIOR  PHARMACIST 

This  is  a  Group  appointment  with  initial  duties  in  the 
new  Maternity  Unit  at  Staincliffe  General  Hospital  (120 
beds,  20  Special  Care  Baby  beds)  due  to  open  in 
1972  as  Phase  I  of  a  new  District  General  Hospital. 

Salary: — £1,563  rising  to  £1,944  p. a. 

Applications,  giving  details  of  experience  and  the 
names  and  addresses  of  two  referees,  to  the  Group 
Secretary,  Hospital  Management  Committee  No.  11, 
20,  Oxford  Road,  Dewsbury,  Yorkshire. 


CHARING  CROSS 
HOSPITAL  GROUP 
FULHAM  HOSPITAL 
St.  Dunstan's  Road, 
Hammersmith  W6  8RF 
PHARMACY  TECHNICIAN 

Required  for  this  busy  teach- 
ing hospital.  The  department 
will  develop  when  the  new 
hospital  opens  later  this  year, 
and  this  will  add  to  the  scope 
and  interest  of  this  appoint- 
ment. Salary  on  scale  £984- 
£1410. 

Further  information  from  and 
applications  to  Group  Pharma- 
cist, 01-748  2050  Ext  219. 


ST.  BARTHOLOMEW'S  HOSPITAL, 
LONDON  E.C.1 

PHARMACIST 

required.  5  day  week.  £1,431- 
£1.797  p. a.  plus  London  Weight- 
ing (£90)  and  higher  qualification 
allowance  (£25).  Extra  pay  for 
evening  clinics.  Post  offers  varied 
experience  in  a  Teaching  Hospital 
including  close  collaboration  with 
other  disciplines  in  the  Hospital, 
Applications,  with  full  particulars, 
naming  two  referees,  to  Chief 
Pharmacist. 


North  Monmouthshire  Hospital 
Management  Committee  Nevill 
Hall  Hospital,  Abergavenny. 

Basic  Grade  Pharmacist 

This  vacancy  exists  in  an  ex- 
panding department  at  a  new 
general  hospital.  The  work  of 
the  department  includes  sterile 
work  and  ward  pharmacy.  Res- 
idential accommodation  avail- 
able. 

Terms  and  Conditions  of 
Service  in  accordance  with 
Whitley  Council  Regulations 
and  the  appointment  is  subject 
to  National  Health  Service 
Superannuation  Regulations. 

Salary  Scale:  £1431  -  £1797 

Application  forms  may  be 
obtained  from  the  Personnel 
Department,  Administrative 
Offices,  Nevill  Hall  Hospital, 
Abergavenny,  to  whom  they 
should  be  returned  not  later 
15th  March  1972. 


PLYMOUTH  GENERAL 
HOSPITAL, 

Greenbank  Section. 

Basic  Grade  Pharmacist, 

full-time  required  for  Central 
Pharmaceutical  Department. 
Salary  on  scale  £1 431  -  £1  797. 

Apply  immediately,  in  writing, 
giving  experience  and  the  names 
and  addresses  of  two  referees 
to  the  Hospital  Secretary,  North 
Friary  House,  Greenbank  Terrace, 
Plymouth,  PL4  8QQ,  Devon. 


THE  ROYAL  HOSPITAL 
WOLVER+HAMPTON 
PHARMACIST  OR  SENIOR 
PHARMACIST 

required  at  this  299  bed  acute 
Hospital.  Large  out  patient 
department. 

Intending  applicants  are 
invited  to  visit  the  pharmacy. 
Contact  J.  Anson,  Chief  Phar- 
macist, telephone  Wolverhamp- 
ton 26551 . 

Applications  giving  full  de- 
tails of  experience  and  names 
and  addresses  of  two  referees 
to  the  Group  Secretary,  The 
Royal  Hospital,  Wolverhamp- 
ton within  ten  days  of  this 
advertisement. 


HAMMERSMITH    HOSPITAL  AND 
THE    ROYAL  POSTGRADUATE 
MEDICAL  SCHOOL 
Du   Cane   Road,   London,  W.12. 

Senior  Pharmacist  required  at 
above  general  posts  aduate 
teaching  hospital  (category  V). 
Rotation  of  duties,  or  mainly 
full-time  Sterile  Products  Labora- 
tory if  preferred.  Post  offers 
excellent  experience;  very  wide 
range  specialist  and  other  work 
including  active  involvement  in 
research  projects  of  Hospital, 
School  and  Research  Units 
and  in  Quality  Control.  Develop- 
ments taking  place  to  improve 
ward  stocks  service  and  intro- 
duce ward  pharmacy.  Very 
pleasant  working  conditions. 
Salary  scale  £1 ,653-£2,034  per 
annum,  including  London  Allow- 
ance, plus  Higher  Qualifications 
Allowance  (where  applicable). 
Accommodation  available  for 
single  person  (female). 

Applications  stating  age,  ex- 
perience and  naming  two 
referees,  to  Chief  Pharmacist. 


Hammersmith   Hospital  and  the 

Royal  Postgraduate  Medical  School, 
Du  Cane  Road,  London  W1  2.  Phar- 
macy Technician  required  for 
varied  and  stimulating  work  in  all 
sections  of  Teaching  Hospital 
pharmacy  providing  comprehen- 
sive service  to  the  hospital,  Royal 
Postgraduate  Medical  School  and 
Research  Units.  Salary  scale  £984- 
£1410.  Applications  to  Chief 
Pharmacist. 


For  sale 


BIMBO  PRODUCTS 

Offer  fabulous  1972  range  of  lace 
trimmed  nylon  covered  baby 
pants  at  £1-80  per  doz.  Flock 
printed  nylon  covered  pants  £1-30 
per  doz.  Sleeved  feeder  aprons 
with  crumbcatcher  £1-40  per  doz. 
Wrap-Around  aprons  with  crumb- 
catcher  in  nursery  printed  plastic 
£1-40  per  doz.  White  plastic 
pants  in  three  sizes  packed  one 
dozen  in  a  plain  poly  bag  35p 
per  doz.  Full  range  of  samples 
£3-40.  Quantity  discounts  offered. 
Contract  work  accepted.  Whole- 
sale enquiries  very  welcome. 

Bimbo    Products  (CD.) 
P.O.  Box  26, 
Harlow,  Essex. 
Tel:  027-96  29385. 


PAPER  ROLLS 

FOR  ALL  CASH  REGISTERS 
AND  ADDING  MACHINES 
BIG  SAVINGS 
TOP   QUALITY  GUARANTEED 
6  doz    1  gross 
Gross  2000T  £5-36  £9-62 

Gross  2000AG  £6-13  £11-55 
NCR  22X  £5-57      £9  99 

NCR  22D  £5-92  £10-97 

N.C.R.  31Z  £6-73  £12-42 

N.C.R.  32D  £6-46  £10-86 

Olivetti  Prima  20    £6-45  £9-75 
ALSO  — ■  Regna  —  Hugin  —  Anker 
Addmaster  —  Sweda  —  Hasler 

NO  CARRIAGE  CHARGES 
Orders  can  be  mixed 
Cash  with  order — Rolls  by  return 

CASHADD 
61  Liverpool  Road,  Irlam,  Lanes 
Tel:  061-748  1921 


3  x  36"  motorised  Copper  Coat- 
ing Pans  by  Skerman  £150  each. 
1  x  42"  motorised  Stainless  Steel 
Coating  Pan  bv  Skerman.  £500. 
Halas  Laboratories  Ltd.,  Thorp 
Arch  Trading  Estate,  Boston  Spa. 
Yorkshire. 


Shopfittings 


ONE-DAY  REFITS.  No  trade  loss 
arrangements.  Your  shop  replanned 
free.  Cash.  Rental.  Credit.  S.  G. 
Clark,  Kytes  House,  Watford,  WD2 
6NT.  Tel:  01-935  0892  9am-5pm. 
Tel:  Garston  72723  after  5pm. 


SHOPFITTINGS  —  Manufacturer 
of  chemists'  fittings  offer  Special 
Terms  to  chemists  opening  or  re- 
fitting in  Feb.,  Mar.  and  April, 
willing  to  act  as  show  installations 
for  new  range  of  display  shelving, 
showcases,  counters  and  check- 
out units.  Usual  H.P.  facilities. 
Limited  amount  of  three  year 
rental  available.  Rocano  Ltd.,  St. 
Paul  Street,  Bristol  2.  Tel.:  Bristol 
<I03?8 


Business 
Opportunities 


ADVERTISER 

with  new  item  allied  to  baby 
products  seeks  distributor 
with  national  coverage 
wholesale/retail  chemists. 
Principals  only  please  apply 
to  Box  1894. 


£100,000  available  for  invest- 
ment in  chemist  shops.  Single 
unit  or  small  chain.  Preferably 
South  London  area.  Phone 
Miss  Barnes  01-262  3151. 


Situations 
wanted 


YORKSHIRE.  Experienced  Salesman 
with  larce  live  connection  Retail/ 
Wholesale  open  to  represent  estab- 
lished company.  Salary  and/or  Com- 
mission terms.  Box  No.  1886. 


To  Let 


ROMFORD,  COLLIER  ROW.  - 

Parade  of  shops  with  two  bed- 
roomed  flats  over.  Shop  17ft  6in 
x  50ft.  Rent  £900  per  annum 
exclusive.  Premium  £550,  lease 
21  years.  Ideal  for  a  pharmacy, 
other  trades  represented.  —  Kem- 
sley,  Whiteley  and  Ferris,  10, 
Western  Road,  Romford,  Essex. 
Telephone  Romford  44175. 


Trade  marks 


THE  TRADE  MARK  No.  576229 
consisting  of  the  words  ELIXIR 
SIBEC  and  registered  in  respect 
of  "Medicated  preparations  for 
internal  human  use  in  medicine 
and  pharmacy"  was  assigned  on 
the  22nd  November  1971  by 
EDINBURGH  PHARMACEUTICAL 
INDUSTRIES 
LIMITED 

of  Blandfield  Chemical  Works, 

Wheatfield  Road,  Edinburgh  11, 

and  25  Christopher  Street, 

London  EC2 

to  VESTRIC  LIMITED 

of  Chapel  Street,  Runcorn, 

Cheshire, 

WITHOUT  THE  GOODWILL  OF 
THE  BUSINESS  IN  WHICH  IT 
WAS  THEN  IN  USE. 


Please  mention  C  &  D  when 
replying  to  advertisements. 
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Where  would  Lastolita 
be  without  your  support? 


Here's  a  little 
something  in  return! 


We  know  we're  dependent  on  your 
support.  You're  a  vital  part  of  our 
service  to  the  public. 
So  we  like  to  do  as  much  as  we  can  for 
you,  to  make  your  sales  effort  that 
much  more  effective,  that  much  easier. 
We  give  you  such  things  as  window  and 
counter  display  items.  A  nationwide 
advertising  campaign  in  Radio  Times, 
The  People,  Daily  Mail  and  Daily  Express, 
reaching  over  1 9  million  women  readers. 


A  reliable,  by-return, 

delivery  service. 

A  no-quibble  guarantee. 

And  really  excellent  discounts 

on  six  or  more  pairs. 

And,  above  all,  a  sales  force 

that  calls  exclusively  on  chemists. 

Ask  your  Lastolita  representative. 

He's  there  to  give  you  all  the 

support  you  need. 

In  return  for  your  support  to  us  ! 


LIGHTWEIGHT  ELASTIC  STOCKINGS  AND  TIGHTS 

The  foundation  for  perfect  legs. 

Lastonet  Products  Limited, 
Redruth,  Cornwall. 
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-for  a 
premiere-proved 
double-feature 
sales  programme 
produced  by 


aronde 


For  film-stars  or  housewives,  Aronde 
beauty  products  are  your  most 
spectacular  sales-booster !  And  hard 
on  the  heels  of  this  fortune-making 
Aronde  display,  projecting  our  wide 
range  of  toiletry  and  cosmetics  from 
the  smallest  space  possible,  comes 
news  of  our  success-proved  pouch- 
ette  and  holdall  range ! 

Already  selling  in  more  than  fifty 
countries — these  fast-selling  lines 
can  draw  your  richest  audience  .  .  . 
estimated  at  many  gross  of  sales 
each  year!  Research  proves  ten 
million  women  buy  a  new  pouchette 
once  a  year — and  many  buy  twice  or 
three  times  ...  so  take  advantage  of 
this  season's  big-feature  range  and 
super-value  price-reduced  items. 

SHOOT!  If  you  want  50%* 
profit  on  cost  or  more,  fill  in  this 
special  advance  coupon  now — and 
shoot  it  off  to  us !  Our  representative 
will  soon  call  to  give  you  the  facts 
about  the  Aronde  big  double-feature 
sales  drive ! 

"excluding  purchase  tax. 
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TO  -  ARONDE  LABORATORIES  LTD.  SHERBOURNE  AVENUE,  BINSTEAD,  RYDE 
ISLE  OF  WIGHT.  TEL:  RYDE  3761 

Please  help  me  stake  a  claim  in  the  Aronde  sales  programme — 
without  obligation! 

Name  

Address  •■   ft 

CD/26/2  G  $/^? 
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Methanol 


Also  to  AR  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


CHEMISTS 
CASH  AND  CARRY 


45  TEMPLAR  AVE.,  COVENTRY 


MACLEANS  T'PASTE  12  x  LARGE 
VENOS  12  x  SMALL      £1.52  6 
CORIMIST  HAIR  SPRAY  6  x  8oz 
DELSEY  TISSUES  24  x  FACIAL 
GERBER  FOODS  12  x  STRAINED 
GERBER  FOODS  12  x  JUNIOR 


LARGE 


£1.37 
£1.14 
£1.70 
£1.73 
£0.35 
£0.59 


The  only 

BEYELLEDTONGUE  DEPRESSOR 

in  the  world. 

Applicators  also  available 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk  orders. 

ASH  WOOD  TIMBER  &  PLASTICS  LTD., 

Plyfe  House,  Leven  Road.  London  EH  0LW     Tel:  01-987  6343/646 


FULLY-FASHIONED  BABY  PANTS 


Packed  in  eye-catching  cellophane-pack  or  colourful  display-box.  Elastic 
or  taped  legs.  White,  pink,  blue,  yellow.  Small,  medium,  large,  extra- 
large.   Samples  and  price-list.  QUANTITY  QUOTATIONS.  {Mfr'd.  by) 

A.  &  H.  HEYMAN  •  H0RNDALE  AVENUE  Tel: 
AYCLIFFE  INDUSTRIAL  ESTATE,  Co.  DURHAM 


w 


UBRAfW 


o  MOUTH  ULCERS 

Vitamins  Ltd  •  43  Worship  St 


London  •  EC2 


Printed  in  Great  Britain  by  BISHOPSGATE  PRESS  LIMITED,  21  New  Str 
House,  154  Fleet  Street,  London,  EC4A  2DL.  Registered  at  the  GPO  as  a  n 
stored  in  a  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means, 

Dermission  of  Benn 


ndon,  4UN,  and  published  by  BENN  BROTHERS  LTD..  at  Bouvene 

f^ll  rights  reserved.  No  part  of  this  publication  may  be  produced, 
"mechanical,  photocopying,  recording  or  otherwise  without  the  prior 
isrs  Ltd. 
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POLISH  PHARMACEUTICAL  INDUSTRY 

"POLFA" 

offers 


1.  Antibiotics 


2.  Alkaloids 

3.  Enzymes  and  hormones 
4.  Cardiac  glycosides 

5.  Salicylates 
6.  Sulphonamides 
7.  Dextran  and  other  products 


in  qualities  conforming  to  the  latest  world 
pharmacopoeias.  A  wide  range  of  finished  drugs 
includes  injections,  tablets,  ointments,  syrups,  etc. 


Sole  exporter: 

P  i  p  r  h 


Import  and  Export  of  Chemicals  Ltd., 
CIECH-POLFA  Pharmaceutical 
Products  Division, 
Warszawa  1,  Jasna  12,  Poland. 

Detailed  information  is  available  from  our  agents: 
ANGLO-DAL  LTD.,  Chesterfield  House, 
Bloomsbury  Way,  London,  WC1 . 
Telex :  23825    Cables :  ANGLODAL  London.* 
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More  people  put  More  people  choose  No  more 
tablets  in  glass        Beat  son  glass  to  add. 

because  it  because  its 


contains  without      manufactured  to 
/  reacting.  the  highest 


Beatson  tablet  bottles  in  a 
complete  range  from  1i  dram  to 
3i  ozs.  in  white  flint  and  amber. 
Ask  your  wholesaler 


Beatson,  Clark  &  Co. 
Rotherham,  Yorks. 
Tel:  0709  79141 
Telex:  54329 


Ltd. 


BCW232  [fD] 


